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$11.7M Maumee Pointe project underway

The Douglas Company is serving as the
general contractor for a new $11.7 million as-
sisted living and memory care project that
broke ground in November 2019 and is ex-
pected to be complete in December 2021.
Maumee Pointe assisted living and memory
care will be located at 1050 Medical Center
Parkway in Maumee.

Designed by Davison Smith Certo Archi-
tects, Inc., Maumee Pointe will be a 69,310
square foot assisted living and memory care
community developed by Sage Real Estate
Development of Rochester, New York. The
= “S new senior living community will consist of

Rendering of the new Maumee Pointe assisted living and memory care facility

a single-story building including 22 memory
(...continued on page 21)

CES investing $3-5.5M in Sandusky Co.

Construction Equipment & Supply to construct 16,000 sf facility

Construction Equipment & Supply, LTD (CES)
is planning to construct a 16,000 square foot show-
room and warehouse in Sandusky Township, Fre-
mont. CES is a Sandusky-based company that fo-
cuses on the rental of construction equipment and
the sales of supplies often used on construction
job projects. CES has over 600 pieces of rent-
al equipment and a 4,000 square foot showroom
full of name brand tools and supplies at its exist-
ing store in Sandusky..

“We are excited to open our second branch in
Fremont later this year, which will allow us to

(...continued on page 2)
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Rendering of Construction Equipment & Supply’s new facility

PERRY proTECH set for new $8M HQ

C ompany recently broke ground on 50, 000+ sffacility in Lima

PERRY proTECH (PPT), an established
print and imaging business that has been serv-
ing the local community for over 56 years, has
chosen Lima as the location of its new, state-
of-the-art headquarters in a move designed to
consolidate and modernize its facility.

Technicon Design Group is serving as the
architect for the project and Arnold Construc-
tion is serving as the general contractor.

The groundbreaking ceremony for the site
was held in mid-April. When completed, this

Aerial rendering of PERRY proTECH'’s new headquarters in Lima

50,000-plus square foot building will house
(...continued on page 3)
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CES

...Continued from page 1

continue to expand our business while also
helping us better serve our existing custom-
ers” stated Jordan Wagner, CES vice pres-
ident. “With it being our 25th year in busi-
ness, we felt there was no better time to ex-
pand into another growing market. Our sec-
ond location will position us to be a part of
the growth.”

CES recently purchased land located on
State Street between Pontiac and Walter Av-
enue and has hired Janotta & Herner to be
the contractor for this project. The project
also included demolishing three blighted
houses on West State Street.

“Sandusky Township is proud to have
Construction Equipment & Supply com-
ing to Sandusky Township to open their
second branch” stated Sandusky Township
Trustee Paul Lotycz. “We wish the compa-
ny a long, productive relationship with our
community.”

Wagner, along with Beth Hannam, exec-
utive director of the Sandusky County Eco-
nomic Development Corporation (SCEDC)
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Left to right: Commissioner Russ Zimmerman; Construction Equipment & Supply vice
president Jordan Wagner; Commissioner Charlie Schwochow; Sandusky County Economic
Development Corporation executive director Beth Hannam; and Commissioner Scott Miller

met on February 23 for approval of the Enterprise Zone Tax Agreement

met with the Sandusky County Commission-
ers on February 23 for approval of Construc-
tion Equipment & Supply, LTD’s Enterprise
Zone agreement.

Savage leader honored

J.R. Toland, president and CEO of Sav-
age and Associates, was presented the Pace-
maker Award by the University of Toledo’s
(UToledo) College of Business and Innova-
tion. According to officials, the award is the

college’s highest honor, recognizing individ-
uals for outstanding achievement in business,
as well as contributions to the community and
the university.

“We are proud to honor J.R. Toland as a
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“It has been wonderful working with Jor-
dan on this project. We are fortunate to have
a company like Construction Equipment &
Supply choose Sandusky County for their

DEVELOPMENT NEWS

second location. Their investment and job
creation is further indication of Sandusky
County being a business-friendly commu-
nity,” added Hannam.

The project calls for an initial invest-
ment of between $3 and $5.5 million dol-
lars, which includes the acquisition costs of
land, estimated building costs, appropriate
site work, and the purchase of the necessary
inventory, machinery, and newly-purchased
construction equipment. The Sandusky
County Commissioners approved Construc-
tion Equipment & Supply, LTD a 50% tax
exemption for a period of five years on the
assessed value of the new real property in-
vestment first used in its business in San-
dusky Township, Sandusky County.

Sandusky County Commissioner Russ
Zimmerman added “We are glad to have an-
other business open in the county. We want
to welcome them to the county and look for-
ward to their continued growth”.

Construction began in March with hopes
to have the State Street location open in fall
to celebrate its 25th anniversary of busi-
ness. CES anticipates a future need for fur-
ther buildings including a mechanic shop
and cold storage, but there is no timetable
set for that addition.

with Pacemaker Award

Pacemaker, the criteria for which is ‘outstand-
ing achievement in business or profession and
service to The University of Toledo area,”
stated Anne L. Balazs, Ph.D., dean, The Uni-
versity of Toledo College of Business and In-
novation. “Mr. Toland joins a long line of dis-
tinguished men and women from the Toledo
area who are making a difference through their
contributions to the community. This award
dates back to 1963 and Mr. Toland is another
shining example of an ethical and successful
leader — a Pacemaker to celebrate.”

Toland joined the financial services firm in
1984, was named to the management team in
2000, and selected as a partner in 2012.

He is actively involved in his professional
and local communities and was recently cho-
sen to serve on the board of Finseca upon the
merger of AALU and GAMA (Association
for Advanced Life Underwriting, and Gener-
al Agents and Managers Association Interna-
tional), and is a lifetime member of the Million
Dollar Round Table. He serves on the board of
the YMCA of Greater Toledo, and previous-
ly was board chair for the Multiple Sclerosis

J.R. Toland, president and CEO,
Savage and Associates

Society and Central Catholic High School. In
addition, he coached youth football for more
than 15 years.

Toland earned his Bachelor of business ad-
ministration degree from UToledo in 1985.
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Ground-level rendering of PERRY proTECH's new headquarters in Lima, set to be 50,000-plus square feet

PERRY proTECH

the company’s current 78 PERRY proTECH
employees and bring additional jobs to the
community. The 15.5-acre property on Com-
merce Parkway is in the City of Lima and
Perry Township. According to officials, the
increase in property tax will support Perry
local schools and the Township, and the in-
come tax will continue to go to the City. Mu-
tually supporting all entities is important to
the company, noted PPT.

PERRY proTECH CEO Barry Clark said,
“We are an employee-owned company, and
one that is dedicated to helping our local
community thrive. Being able to bring this
kind of energy-efficient facility into service
helps us not only provide jobs and contribute
to the local tax base, but it also helps us show-
case our products and services in a way that
aligns with our corporate philosophies.”

The facility, located along 1I-75, will fea-
ture a customer experience center that will

...Continued from page 1

bring in clients from Michigan to the Day-
ton metro area, providing more exposure for
Lima’s other local businesses.

“PERRYproTECH was founded by Rex
Perry in 1965 in Lima. As the company grew,
Rex purchased a building in downtown Lima
to become our headquarters around 1975.
While this location has served us well for
many years, we have simply outgrown it,”
said Clark. “We recently purchased 15.5 acres
of land along I-75 — still in the City of Lima.
The new building and location will allow us
to get all of our Lima employees under one
roof, provide excellent visibility and accessi-
bility to our company with I-75 being in our
backyard, and provide our clients with a state-
of-the-art customer experience center.”

“We are excited PERRY proTECH was
able to find a great location for its new head-
quarters,” said Dave Stratton, president and
CEO of Allen Economic Development Group

Lathrop

AS WE CONTINUE TO
CELEBRATE IN 2021

For the last 125 years, the Lathrop Company has
had the honor of building Toledo's future. A lot
has changed since our founding in 1895, but our
values, vision and dedication have remained the
same. As we continue to celebrate this milestone
in 2021, we will reflect on who we are, what we've
done and how we've played an integral role in the

building of Toledo’s past, present and future.
Join us at www.lathrop125.com

b Lathrop faumd
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(AEDG). “A large part of AEDG’s mission is
to work with existing companies to help them
meet their current and future needs. This
modern facility along I-75 will be ideal for
PERRY proTECH well into the future.”

PERRY proTECH provides multifunc-
tion printers, print and document manage-
ment services, managed I'T, and I'T and phys-
ical security services to clients throughout
Ohio, Michigan, and Indiana. Besides allow-
ing PPT employees to work more closely un-
der one roof, this new facility will help these
clients meet its current and future needs, not-
ed the company.

According to Clark, while the move will
not create new jobs immediately, it gives the
company space to bring on additional em-
ployees as it continues to grow.

“In today’s world, companies have the op-
portunity to locate anywhere. PERRY pro-
Tech is a strong community partner and an
asset to our region, and we appreciate their
commitment to remain in Lima / Allen Coun-
ty,” said Allen County Commissioner, Cory
Noonan.

According to PPT, everyone is thrilled
that construction is finally beginning, with
completion and move-in scheduled for sum-
mer of next year. Pat Summers, president of
PERRY proTECH noted, “The new HQ fa-
cility is a symbol of the stability and evo-
lution of PERRY proTECH. Our business
has evolved from a very successful imaging
company to an IT company over the past 50
years. This facility will allow future growth
and expansion. Our future is very bright, and
this is a very exciting time for all of our em-
ployee owners.”

“Our greatest asset is our employee own-
ers. As owners of the company, they have a
vested interest in our growth, profitability,
and our customer’s satisfaction. Their support
and execution of our strategic initiatives has
been amazing to watch,” said Clark. “When
you couple great employees with the finan-
cial resources to expand our geographical
footprint, make acquisitions, invest in new
technologies, and be good corporate citi-
zens, we have a great story to share with the
marketplace.”

1AM CEC.

Michael T. Coonfare, Ohio VAP CP
Senior Project Manager,
Employee-Owner

“l joined CEC because | wanted to have skin in the game
and do more for my clients. Now, I'm able to offer turnkey
solutions—from site cleanup to development and beyond.
As employee-owners, we're invested in our clients’ success.
And that makes all the difference.”

We Own It"Find out how at cecinc.com/Toledo.

Civil & Environmental Consultants, Inc.

CEC | Toledo | Celebrating 10 years of client-first service.

4841 Monroe Street | Toledo, OH | 419.724.5281
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Area MBA & Executive Programs

Listed Alphabetically

b MBA Public/ Admission Requirements* C¢;st Per Executive Program(s)
rogram : i i i Credit Hour

Private Interview / Work Experience/ Resume/ MinGPA/ ) Program Start Date

Founded Transcripts Letter of Recommendation Essay GMAT Score (in State) Executive MBA Program (Next Session)

Ball State University Miller College of Business ' N N Y 2.75% .
Mundie,IN 1970 Public Y Y N 450 $424 May 17,2021
Bluffton University 2004 Private N N* Y 3.0 $22,500 _ Aug 3,2021 (12 mos);
Bluffton, OH Y N Y N/A (Full Tuition & Fees) Aug 5, 2021 (24 mos)
Bowling Green State University ) Call Call Y 275
Bowling Green, OH 1961 Public Y Y Y Waived through 21 Call Y Fall 2021
Defiance College . N N N 3.0 General MBAw/ Program  May 10, 2021; July
Defiance, OH 2008 Private Y Y Y N/A Y inLeadership & SportsMgmt ~ 6,2021
Eastern Michigan University ) N N Y 275 . .
Ypsilanti, MI L% ki Y N Y 450 29
Kent State University ) N N Y 32
Kent, OH 1950 Public Y v Y ina $600 Y —
Lourdes University ) N N* Y 275
Sylvania, O 201 Private v v N NA $800 — August 2021
Michigan State University, Eli Broad College of Business 1960 Public Y Y Y i.na. $33,142 Y .
East Lansing, MI Y Y Y N/A (Tuition & Fees)
Mount Vernon Nazarene University School of Graduate & Professional Studies 0 Private N N N 28 5498 Offers an MBA for May 10,2021; June 28,
Mount Vernon, OH Y N N N Working Professionals 2021; Aug 16, 2021
The Ohio State University Max M. Fisher College of Business ) Y Y Y N $1,892FT; $1,604
Columbus, OH 1933 Public Y Call* Y Call* Working Professionals ! Autumn 2021
Spring Arbor University . N N Y 30 . .
e 1993 Private Y Y N NA ST7
University of Findlay . N N N 25 . .
Findlay, OH 1993 Private Y N N N/A 3665
University of Michigan - Flint . N N Y Call* _ May 3,2021; June 28,
Flnt, MI LR Y Y Y Gall* L) 2021; Aug 30, 2021

...continued on page 5

The MBA with

DEFIANCE!

Rolling S-week courses

UNIVERSITY OF
MICHIGAN-FLINT
MBA

No application fee
No GMAT required
100% online

@@Jﬁ' INEQ)
Most flexible MBA in CREDITwarCH

A business monitoring service for the Toledo area called

m Credit Watch is being offered by Telex Communications,

t e re g I 0 n Inc. — publishers of Toledo Business Journal. The service
provides a report twice a month of Law Suits and Liens filed

against area companies. Also, companies filing bankruptcy

0 l n h b n d are included in the report.

- Asample report can be viewed on our website. Each issue will
n I n e ] y rl ] 0 n Ca m p u S enable you to monitor customers, suppliers, associates and
others showing up in Credit Watch.

" fe NEW tevcommmnes ot
Affordable tuition iy _

ucts and services and repre-
AR sent key growth prospects for
REG'STER area firms.

7 d ua l M BA d e g re es SUBSCRIBE to New Business
Register— A monthly listing ser-
vice of 1) new firms opening for
business and 2) existing busi-

Offe re d nesses changing address in the
Toledo area (includes new busi-
ness name, principal, address and
phone number).
m A monthly business publication
= = providing comprehensive local
VI S It u S at OURNAL news coverage in northwest Ohio
and southeast Michigan. Toledo
Business Journal features impor-

™M R o and vl ey N.DEFIANCE

available to subscribers.

s VIANAGEMENT E"GJTU'JE?@\YIHR " COLLEGE

www.defiance.edu/mba
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Area MBA & Executive Programs

MBA b blic / Admission Requirements* Cost Per Executive Program(s)
Prog ram i Interview/ Work Experi i Credit Hour
perience/ Resume/ MinGPA/ . P Start D

Founded Private Transcripts Letter of Recommendation Essay GMAT Score (In State) Executive MBA Program m{z:j(’:’g;;;;n)‘"e
University of Northwestern Ohio ) N N N 2.5% . July2;
Lima, O 2006 Private Y N N N/A 400 Sept 13
mirg;y of Toledo 1930 Public $ ? : jsz $576 Y May & August 2021
Wayne State University Mike lllich School of Business . N Y Y 275 . May 10,2021;
Detroit, MI 1952 Public Y N Y 450% o787 Aug 29,2021

In 2021, construction companies will need
to hire 430,000 more workers than they em-
ployed in 2020, according to an analysis of US
Bureau of Labor Statistics data released by As-
sociated Builders and Contractors (ABC). The
analysis also revealed that every $1 billion in
extra construction spending generates an aver-
age of at least 5,700 construction jobs.

“According to forecasts analyzed dur-
ing the COVID-19 pandemic, an impressive
430,000 more construction workers still need
to be hired in 2021 to meet the demand, evi-
dence that the construction industry is power-
ing America’s recovery and economic engine,”
said ABC president and CEO Michael Bella-
man. “ABC’s annual forecast incorporates sev-
eral variables that may affect the US construc-
tion spend and employment demand over the
next few years. These variables, which range
from inflationary pressure, rising commodity

Published 5-21; List includes Schools that responded by deadline; * Other restrictions / qualifications may apply, contact the school for full details

Construction industry needs 430,000 more workers in 2021

costs, and other global supply chain concerns
to the regulatory and legislative trajectory of
a new Administration and the vaccine rollout
domestically and even globally, are considered
in the ABC cone of probability.

“ABC and its contractor members are work-
ing tirelessly to recruit, educate, and upskill
our nation’s future construction workforce,
putting our money where our mouth is by in-
vesting $1.5 billion annually in workforce de-
velopment initiatives to equip our craft pro-
fessionals with durable and transferable skill
sets. Now is the time to consider a career in
construction, a vocation that offers compet-
itive wages and ample opportunities to both
begin and advance in an industry that builds
the places where we work, play, worship, learn,
and heal,” said Bellaman.

According to estimates from economic con-
sulting firm Markstein Advisors, construction
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spending is likely to reach $1.45 trillion in
2021, up 1.3% from 2020. Under this sce-
nario, employment demand increases by
430,000 this year from actual employment of
7,829,000 in 2020. A higher growth rate sce-
nario could boost the number of additional
construction workers needed in 2021 to near-
ly one million.

As of February, seasonally adjusted aver-
age hourly earnings in construction were 7.7%
higher than total private average hourly earn-
ings. For all of 2020, construction average
hourly earnings were 7.8% higher than total
private average hourly earnings.

Other key findings include analysis on con-
struction spending and job creation in 2020.
The spread of COVID-19 and efforts to limit its
effect on the population had a substantial im-
pact on construction activity and employment.
Ironically, in 2020, nominal (not adjusted for

inflation) construction spending rose by 4.8%
even as employment fell by 6.3%. These factors
contributed to this apparent paradox:

* A spike in building materials and labor
costs, which is attributed to shortages and sup-
ply chain disruptions

* A change in the mix of construction work,
with an increase in residential construction, a
segment that saw some of the largest price in-
creases due to an uptick in lumber prices

* A reduction in labor supply encouraged
builders to adopt more labor-saving technolo-
gy faster than usual

e Improvement in the scheduling and logis-
tics of building materials delivery

* Increased use of prefabrication and
modularization

e A decrease in the number of smaller, less
efficient construction companies because they
went out of business

./\Q
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ADVANCE YOUR
EDUCATION AT
BLUFFTON

“Taking classes one day a week over Zoom is convenient.
You really get to work with people and learn from them in
real time, almost as if you were in person. It’s also a big help
as far as scheduling goes. If I happen to work late, I don’t
have to worry about rushing to make it to class since I can

join from anywhere.”

— KYLE SCHMIDT ’13, MBA ’22
V.P., LOAN REVIEW OFFICER
LAKE CITY BANK, MISHAWAKA, IND.

Earn your MBA

Bluffton’s MBA is focused on leadership development,

helping students understand management and

leadership from a different perspective.
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Premier Bank

Shannon Kuhl has been named the execu-
tive vice president, chief legal officer, of Pre-
mier Bank

Kuhl brings 22 years
of experience in bank-
ing and legal consult-
ing, having spent most of
her career at First Finan-
cial Bank (First Finan-
cial Bancorp.) headquar-
tered in Cincinnati, where
she successfully managed
the legal, compliance, and

Shannon Kuhl

risk areas.

She most recently served as a member of the
Corporate Practice Group and Financial Insti-
tutions Services Group at Frost Brown Todd,
LLC, where she focused on regulatory compli-
ance, small business lending, M&A, contract
review / negotiation, corporate governance mat-
ters, securities law compliance and SEC report-
ing, and corporate policy development.

She earned her Bachelor of arts degree in
political science from the University of Day-
ton; and her Juris Doctor from the University

of Cincinnati College of Law.

Additionally, Michael Lagger has been pro-
moted to senior vice president, senior commer-
cial lender of Premier Bank, as approved by the
board of directors.

Lagger joined Premier Bank in Decem-
ber 2018 and has worked
with many Toledo area
businesses to learn how
they have achieved suc-
cess and how companies
play an important part in
the local economy, ac-
cording to the bank.

Lagger, who earned
his undergraduate de-
gree in business man-
agement from Adrian College and his Master
of business administration from the Universi-
ty of Toledo (UToledo), currently serves as a
board member for the Boys & Girls Club of
Toledo as well as the Small Business Devel-
opment Center at the Toledo Regional Cham-
ber of Commerce.

Lastly, Varun Chandhok has joined Premier
Bank as executive vice president, chief infor-
mation officer, bringing
over 20 years of technol-
ogy experience in the re-
gional banking sector.

He joins Premier from
M&T Bank, where he
held various leadership
positions, including chief
enterprise architect, CIO
for commercial / credit
technology, and head of
consumer tech delivery. Chandhok most recent-
ly served as CIO — regulatory, risk, financial

Michael Lagger

Varun Chandhok
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crimes, and corporate technology in which
he focused on strategic consolidation, archi-
tecture, and capability evolution across mul-
tiple functions.

Chandhok earned his Bachelor of science
dual degree in mechanical engineering and in-
dustrial administration from Carnegie Mellon
University and his Master of science degree in
industrial administration with a concentration
in information technology, finance, and orga-
nizational behavior from the Tepper School of
Business at Carnegie Mellon. He continued his
education by completing the Executive Lead-
ership Program and the Learning as Leader-
ship Personal Mastery Program at the Univer-
sity of Michigan’s Stephen M. Ross School of
Business.

Chandhok currently serves on the board of
directors for the Buffalo Center for Hospice
and Palliative Care.

Velocity

Betty Ong has been named chief financial
officer of Velocity, a managed services com-
pany providing telecommunications services
and digital and media solutions. As CFO, Ong
will lead the finance, accounting, and sourcing
teams for the company and serve as a member
of the executive leadership team.

Ong will succeed Ron Ranallo, who has
announced his intention to retire. Ranallo will
stay on until the end of May to ensure an or-
derly transition.

Ong joins Velocity with over 20 years ex-
perience in corporate finance, strategy, and op-
erations management. Most recently, she was
vice president of finance and operations at Un-
acast, a venture-backed data services compa-
ny. Prior to that, she held multiple finance lead-
ership roles in technology, financial services,

Space Reservation: 05,18,21

DEVELOPMENT NEWS

and telecommunications
companies, including
Thomson Reuters, H1
Insights, Shore Group
Associates, and Verizon.
Over her career, Ong has
gained experience build-
ing and strengthening the
finance organization to
support and drive busi-
ness growth, noted Velocity.

Ong holds an MBA from The University of
Chicago Booth School of Business and a Bach-
elor’s degree from the Wharton School of the
University of Pennsylvania.

Seneca Regional Chamber of
Commerce and Visitors Services
and Destination Seneca County

Marisa Stephens has been hired as stake-
holder relations and marketing manager of
the Seneca Regional Chamber of Commerce
and Visitors Services and Destination Seneca
County. According to officials, Stephens brings
a strong relationship building background with
her passion for the com-
munity that helped raise
her. Stephens will begin
May 24,2021.

Stephens has spent
the last three years in
sales and recruiting roles
with Qualtrics, an ex-
perience management
company headquartered
in Provo, Utah and Seat-
tle, Washington that helps organizations im-
prove and create experiences throughout its
business with data driven decisions. Stephens

(...continued on page 7)

Betty Ong

Marisa Stephens
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is a 2014 graduate of Tiffin Columbian High
School and a 2018 graduate from Kent State
University.

The Collaborative

The Collaborative recently welcomed three
new members to its team, including Rachel
Momenee, AICP, senior planner, planning ex-
pertise; Kristen Nyht, ATA, AICP, LEED AP,
Fitwel Ambassador; and Kelly Alter, AIA,
LEED AP, healthcare and wellness design lead-
er, healthcare design.

Momenee is an urban designer with over
seven years experiences, creating ecological-
ly driven, context-based designs focused on
the relationships between architecture, com-
munities, and their environments. According
to The Collaborative, she balances conceptu-
al and innovative thinking
with a realistic, hands-on
approach. Placing great
value on the engagement
process, Momenee be-
lieves that a community-
led vision can be the cat-
alyst for positive and last-
ing change. She strives to
create healthier commu-
nities through holistic en-
vironmental design and planning. Her depth
of experience collaborating with multiple dis-
ciplines on a range of projects creates an abun-
dance of opportunities for The Collaborative’s
future, noted the firm.

Nyht is a licensed architect and certified
urban planner with over 20 years of experi-
ence. Her project management experience is
diverse, from a small net-
zero-energy timber pavil-
ion in the middle of an ar-
boretum to the $1 billion
renovation of the Nation-
al Air and Space Muse-
um in Washington, DC. A
graduate of the Universi-
ty of Michigan four times
over, Nyht brings sustain-
ability and resilience to
every project, noted the firm. Her leadership
includes serving as the 2019 president of the
American Institute of Architects (AIA) Mich-
igan chapter, and she currently chairs the Jus-
tice Equity Diversity and Inclusion committee
for that organization.

After 13 years of planning and design at a
leading healthcare architecture firm in Chi-
cago, Alter is delighted to return to Toledo to
grow and lead a healthcare and wellness fo-
cused initiative at The Collaborative. With both

Rachel Momenee

Kristen Nyht

a personal and profes-
sional interest in the in-
tersection of health, well-
ness, and design, Alter
aims to create spaces that
assist in the healing pro-
cess to improve patient
outcomes and experi-
ences. According to The
Collaborative, its team
offers the ability to impact a variety of health-
care projects across varying scales, types, and
locations, and its dedication to teamwork, de-
sign, and service is well aligned with Alter’s
approach and goals as they grow together in
this emerging market.
RGBEX LLC

ROGBEX LLC is hosting The Automation
Technology Expo, which will provide attend-
ees with a firsthand look at how RGBEX is in-
troducing and integrating robotic automation
into the manufacturing workspace, according
to Craig Francisco, president of ROBEX.

The ROBEX Technology Expo will run
from 9:00 am to 5:00 pm on May 19 and May
20 at the ROBEX headquarters in the Levis
Business Park at 8600 South Wilkinson Way
in Perrysburg. Admission is free, but those in-
terested in attending are asked to register at
https://bit.ly/3apkhdh.

According to the company, ROBEX is a

Kelly Alter
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nationally recognized industrial technology
leader and experienced precision integrator of
robotics for manufacturing, noted the compa-
ny, and its team is continually at work develop-
ing and installing in-plant automation systems
that optimize in-plant production and material
handling in key industries.
Eastman & Smith Ltd.

Eastman & Smith Ltd. has added David C.
Purdue to the firm as of counsel.

In addition to his role with Eastman, Pur-
due will continue to operate Purdue Law Of-
fices LLC. Purdue’s practice focuses on trade-
mark prosecution and litigation, and his affil-
iation with Eastman will allow him to lever-
age the firm’s patent ex-
perience for his clients
while bolstering East-
man’s trademark prac-
tice, noted the firm.

The opportunity for
Purdue to join forces
with Eastman came from
his long-time business
connections with the
firm and his friendship
with many of the firm’s attorneys.

Purdue received a Bachelor’s of science in
engineering from the University of Michigan
and his Juris Doctor from the University of To-
ledo (UToledo) College of Law.

David Purdue
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Bergmann

National architecture, engineering, and
planning firm Bergmann has promoted two
employees at its Toledo location during the first
quarter of 2021.

Xianan Feng, PE, has been promoted to se-
nior project engineer, highway — Midwest in-
frastructure practice.

Rita Zack has been promoted to project
manager — Northeast buildings practice.
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O-1 Glass expands into the Andean market

O-I Glass, Inc. (O-I) is placing significant
investment to support customer demand for
sustainable glass packaging, according to
the company. O-I will invest approximate-
ly $75 million in an expansion at its Zipa-
quird, Colombia facility. Upon completion
by the end of 2022, the project is expected
to add nearly 2% of capacity to the compa-
ny’s Americas segment and produce about
500 million bottles annually.

“Our customers recognize the strong
brand building characteristics and supe-
rior sustainability profile that make glass
the preferred packaging substrate. In par-
ticular, strong market growth and affini-
ty for glass is fueling significant demand
for glass packaging in the Andean market.
Building on our highly successful expan-
sion at the Zipaquira facility in 2019, we

are excited to add a fourth furnace with an
attractive return on investment to support
market growth. As a result, the facility will

be one of O-Is largest and most cost effec-
tive plants in the global network,” said An-
dres Lopez, O-1 CEO.

“Working with our customers, we aim to
enable profitable growth in attractive mar-
kets such as this new furnace at Zipaquird
and last year’s expansion at Gironcourt,
France. At the same time, we are fully com-
mitted to reducing debt and optimizing our
business portfolio supported by our tactical
and strategic divestiture program. To date,
we have completed approximately $900 mil-
lion of divestitures with proceeds directed
to reduce debt. To support the Zipaquira ex-
pansion and maintain our debt reduction tar-
gets, we have expanded our total divestiture
target to $1.15 billion or higher by the end of
2022. As we strive to increase shareholder
value, we believe these actions will generate
profitable growth, higher margins, enhance
our business portfolio, and strengthen our
balance sheet,” concluded Lopez.

Three counties in northwest Ohio receive grant funds

Communities across Ohio, including three
in northwest Ohio, will receive grants to im-
prove water, flood and drainage, and sew-
er facilities, as well as to replace one bridge
through the Community Development Crit-
ical Infrastructure program. The Ohio De-
velopment Services Agency (ODSA) award-
ed grants totaling more than $5 million to 11
projects in nine Ohio communities.

“Reliable infrastructure is essential,”
said Lydia Mihalik, director of the Ohio

Development Services Agency. “Communi-
ties with strong infrastructure are better po-
sitioned for job creation and can provide res-
idents with a great quality of life.”

Northwest Ohio counties receiving grants
are:

Defiance County will receive a $500,000
grant to help the Village of Hicksville re-
place a failing water supply well. The proj-
ect will expand the well field and install 4,295
linear feet of water line, two new wells, and

Mercedes-Benz
Certified

Sales Event

miscellaneous equipment. The project will
benefit 3,210 people. The County will also
receive $500,000 to help the Village of Sher-
wood replace its current water tower with a
new elevated tower. 735 people will benefit
from this project.

Huron County will receive a $480,300
grant to help the Village of New London re-
place water mains connected to the water tow-
er. The project will replace 2,000 linear feet
of water lines and install three water valves

and five fire hydrants. The project will ben-
efit 2,555 people.

Williams County will receive a $500,000
grant to help the Village of Pioneer improve
flood, drainage, and water facilities on State
Street (State Route 15) throughout Village
limits. In coordination with the Ohio Depart-
ment of Transportation (ODOT), the project
will replace 11,357 linear feet of storm sewer
line, 34 culverts, and 1,200 linear feet of water
line. The project will benefit 1,655 people.
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HR strategy for small business - the top five focus areas

Article written by Jessica Miller-Merrell
and provided by the Society for Human Re-
source Management (SHRM).

Businesses require some kind of human re-
sources (HR) function as soon as they have
one employee. However, it’s imperative to be-
gin planning for a dedicated HR function ear-
ly in development (SHRM recommends do-
ing so once a company reaches 10 employees).
However, to save money, research shows, 54%
of small businesses handle employment matters
themselves or have another staff member han-
dle HR issues piecemeal. And these staff mem-
bers who take on HR responsibilities typically
are not prepared to do so.

In fact, 70% of businesses with five to 49 em-
ployees add HR onto the workload of employ-
ees with little to no experience in workforce is-
sues, according to ADP’s Ad Hoc Human Re-
source Management Study. Some 23% of the
time, these “ad hoc HR managers” fill roles in-
cluding office administrator and chief operating
officer, while 12% work in finance and handle
payroll, expenses, and corporate travel.

So what are your top priorities as a small
business (under 25 employees) when it comes

to HR? Here, we’ll take a look at the five main
areas small businesses should focus on in order
to effectively manage their employees, from re-
cruiting to new hires to career development.
1. Compliance and
establishing systems

There are workplace laws and standards
every company with more than one employee
must follow, some related to employee rights
and others to employer responsibilities. There
are also laws that vary by state. If youre han-
dling hiring, onboarding, payroll, and termina-
tion in-house, your dedicated HR professional
must be familiar with current workplace leg-
islation and compliance. Establishing systems
for HR functions supports compliance, for ex-
ample, your new hire onboarding packet con-
tains the correct information to classify an em-
ployee properly, set them up in payroll, send
the right information to federal agencies (W-4,
1-9), and so on.

2. Workforce planning

Your HR strategies should be in alignment
with business goals, including forecasting,
OKRs, revenue model, and succession plan-
ning. Your HR designate must be part of your

executive team in order to understand how to
support the goals of your company and to help
you reach them.
3. Administrative

Not the fun part of HR, but a necessary and
important part of HR including payroll, paper-
work, and benefits. This also relates to compli-
ance, because not knowing how to classify an
employee or what your company is legally re-
quired to provide can come down to how the pa-
perwork is filled out and whether or not it is ac-
curate and error-free. A typo can cost a lot when
it comes to the administrative side of HR.

4. Recruiting

This is where your employer brand begins,
and HR teams at high growth companies of-
ten find themselves working to recover from
a poor reputation, rather than building a good
one. Small business recruiting is an opportu-
nity to create a great candidate experience, set
forth a positive and inclusive company culture,
and establish your brand as a “want to work
for” in your industry. Your HR pro must also
be able to create a recruiting strategy that reach-
es the top talent you need to meet your compa-
ny goals, maintain a robust hiring funnel, and

build community relationships.
5. Training and development

Employee engagement is directly tied to em-
ployee retention, and opportunities for career
development and learning is one of the largest
factors in employee engagement. Simply put,
HR can reduce turnover and improve retention
by doing one thing — offering learning opportu-
nities and a path to advancement for all employ-
ees. Depending on your company size, industry,
and budget, this could look like self-paced train-
ing with alearning management system or more
formal training classes on or off-site.

Finally, having dedicated HR staff — even
if it’s only a team of two — to handle all of the
above can set your company apart from com-
petitors in the talent marketplace whether you're
in a growth phase or not. Your employer brand
matters, unhappy employees don’t stick around,
and the cost of non-compliance and accompa-
nying liability can bankrupt a small business.
If you’re outsourcing some of your HR tasks,
like payroll or employee screening, you’ll still
need a dedicated HR staff member to work with
your HR vendors and to be a point of contact
for your employees.
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“As an employer we realize that with the low

unemployment rate, finding individuals who

are qualified AND willing to work part time or
temporary assignments can be challenging. We feel
the laborers sent to us through Express have been a
better fit that those from their competitors. Express

Employment staff is personable, professional and
highly responsive! We receive a weekly email to
check-in on our laborers as well as a visit from our
account rep every couple of weeks.”
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“Our company has worked with
Express for several years across
multiple states and they routinely
exceed our expectations. They
are friendly, informative and
provide qualified candidates in a
timely manner. They are truly the
benchmark in the industry.”
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Study: More organizations encourage COVID-19 vaccines

As human resources (HR) professionals
and business leaders look to build a work-
place where employees feel safe despite the
COVID-19 pandemic, the decision of when
and how to return employees to the office
has been a pressing challenge. With vaccines
for COVID-19 becoming available, business
leaders and HR professionals will confront
a new set of issues that may make the deci-
sion more complicated.

New research released by SHRM (the
Society for Human Resource Management)
shows many organizations plan to encourage
employees to get the COVID-19 vaccine, yet
a significant number of US workers say they
are unlikely to get vaccinated. According to
SHRM’s survey of HR professionals and US
employees, 60% of workers will probably or
definitely get the vaccine once it becomes
available to them, while approximately 28%
would still choose not to get the vaccine, even
if it meant losing their jobs. HR profession-
als and organizations will have to factor in
measures to account for the potentially large
number of unvaccinated workers.

The report provides the HR profession-
al and employee perspectives on the vac-
cine, employer and government incentives to
get the vaccine, and how the pandemic has
impacted remote work. Findings also high-
light contrasting views on considerations
that will factor into any return-to-work plan,
including:

* Over a third of US workers would accept
a reduction in salary if it meant they could

CEO Perspective - 5 Purpose-Built
Peer Advisory Leadership Programs

permanently work from home on a full-time
basis (35%)

* 60% of organizations say they will not
require the vaccine for employees, and 35%
are unsure whether they will require the vac-
cine for employees

* 74% of organizations that are unsure or

COVID-19 vaccine

“Organization leaders, including HR pro-
fessionals, are making decisions about em-
ployees returning to the worksite that will
greatly affect their organizations and im-
pact significant society issues,” said SHRM
president and chief executive officer John-

ARE ORGANIZATIONS REQUIRING A COVID-19 VACCINE?

of organizations are unsure whether they will require the COVID-19 vaccine.
of organizations say they will not require the vaccine for employees.

of organizations will require the vaccine for some or all of their employees.

p@ETTTTTT T T T T —

Citation: SHRM January 2021 Omnibus

not planning to require vaccines for their em-
ployees will still encourage their employees
to get the COVID-19 vaccine

e A third of US workers believe the
COVID-19 vaccine should be mandatory for
everyone who is able to receive it (33%)

* Most organizations (88%) are unsure or
are not offering or planning to offer any in-
centives to encourage employees to get the

BETTER WORKPLACES
BETTER W' RLD™

ny C. Taylor, Jr., SHRM-SCP. “While 60%
of organizations say they will not require
the vaccination, I believe we will see em-
ployers strongly encourage vaccination in
a broad range of enterprises and even con-
sider offering employee incentives. Creat-
ing a safe workplace will be a collaborative
effort between HR, business leaders, and
employees.”

HUMAN RESOURCES

The survey also examined how the
COVID-19 pandemic has altered employ-
ees’ thoughts about returning to a worksite.
Of note, 27% of organizations plan to bring
all employees back to a worksite when the
COVID-19 vaccine becomes more wide-
ly available. However, more than half of
US workers would choose to permanently
work from home on a full-time basis if giv-
en the option (52%). Within this group, 45%
would accept up to a 5% reduction in salary
to work from home on a full-time basis, and
8% would accept up to a 20% reduction or
more in their salary.

“Our research shows a stark divide in per-
ceptions surrounding the COVID-19 vaccine.
We could see a real ‘vaccine vortex’ and a
potential financial firestorm impacting em-
ployers who need a vaccinated workforce to
sustain their enterprises, and those who are
likely to avoid the vaccine at all costs,” said
SHRM chief knowledge officer Alex Alonso,
PhD, SHRM-SCP. “The number of employ-
ees who indicate they will not get the vac-
cine, even at the risk of losing their job, cou-
pled with the large number of employees who
said they would be willing to accept a reduc-
tion in salary in exchange for permanently
working from home, raises a series of impor-
tant questions for organizations.”

“Returning to the worksite once a vac-
cine became widely available was always go-
ing to be a complex effort, and the way or-
ganizations and employees handle questions

(...continued on page 11)

4. Advancing Leaders
The Vistage Advancing Leader Program is designed
to accelerate the leadership journey of experienced

Every level of leadership can
benefit from the fresh per-
spectives of a peer advisory
group and executive coach.
It's a proven way to drive bet-
ter results and profession-
al growth. Vistage offer pro-
grams designed for all levels
of leadership, starting at the
top.

1. Chief Executives and
Business Owners

A group of accomplished
CEOs, presidents and business owners who help each
other focus on what's most critical to each member’s
long-term strategy and growth. Working with a dedicat-
ed executive coach who connects you to leading-edge
experts and resources to help you solve your most com-
plex challenges.

When you're in the throes of the everyday demands of

Sponsored by:

VISTAGE

Matt Lauth
(419) 348-8046
matt.lauth@vistagechair.com
#1 Vistage Chair Worldwide

business, it's easy to overlook the details that will drive
long-term growth. With the help of a peer advisory group
and executive coach and mentor (Chair), you can identify
your blind spots, avoid pitfalls, make better decisions that
will grow your business faster and more strategically.

2. Key Executives

A group of high-performing C-level executives, VPs and
directors from diverse backgrounds and businesses. Im-
proving their ability to gain alignment between executive
leadership and their team while making a more powerful
impact on their company.

Confidentially address personal and professional chal-
lenges with the guidance of an accomplished business
leader. Leverage new insights and powerful resources to
hone your leadership skills and push your career forward.
3. Your Internal Team

Vistage Inside offers a talent development approach
that fully engages your team, equips them with the skills
and sensibilities to manage collaboratively and helps
them achieve higher levels of performance.

Vistage Inside is a unique leadership development pro-
gram designed for teams within your organization at any
level. Brought in-house, it combines a tailored mix of dy-
namic group meetings, expert speaker workshops and
individual mentorship. Through experiential learning,
participants will strengthen their leadership abilities, im-
prove teamwork, and cultivate professional growth.

and advancing managers. This program challenges
members to become more effective leaders by thinking
strategically, communicating effectively, and collaborat-
ing successfully to deliver optimal results.

The Advancing Leader Program equips members
with the skills to execute important initiatives that sup-
port their organization’s strategy. Through the combina-
tion of expert speakers, application-based learning, peer
feedback and customized evaluations, members learn to
clearly define opportunities, gain internal alignment, and
lead implementation for greater organizational impact.
5.Emerging Leaders

The Vistage Emerging Leader Program prepares your
rising stars to become your next generation of senior
leadership. Participants develop core leadership compe-
tencies and confidence, empowering them to deliver on
company goals.

Unlike other leadership programs that squeeze mate-
rial into a few back-to-back days and leave implementa-
tion at risk, Vistage emerging leaders focus on one topic
at a time to encourage mastery. Participants will be chal-
lenged to advance their careers within their company,
rather than seek outside opportunities. Develop a prov-
en team of leaders equipped to take your company to the
next level.

A Proven Approach

Diverse perspectives from a trusted group of peers, fa-
cilitated by a respected executive coach (Chair) and sub-
ject matter expert speakers help drive better results.

Learn more about these groups by contacting Matt at matt.lauth@vistagechair.com

STRATEGIC. LEADERSHIP. COACHING.
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Vaccines
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about the vaccine will have a pro-
found impact beyond the current pub-
lic health crisis,” Taylor said. “With
this in mind, HR will manage a truly
challenging situation as they contem-
plate: How do we safely bring people
back to work, and who is coming back
to the workplace?”

The HR survey was fielded elec-
tronically to a random sample of ac-
tive SHRM members from January
28 through February 2, 2021. In total,
1,515 members responded to the sur-
vey. Academics, students, consultants,
and retired HR professionals were ex-
cluded from the survey. Respondents
represented organizations of all siz-
es—from two to more than 25,000
employees—in a range of industries
across the United States. HR data is
unweighted.

A sample of 540 employed Amer-
icans was surveyed using the Ameri-
speak Omnibus, NORC at the Universi-
ty of Chicago’s probability-based pan-
el. The survey was administered Janu-
ary 28 through February 1, 2021. For
the purposes of this survey, SHRM re-
fer to “employed Americans” as those
who were either working as a paid em-
ployee or laid off or furloughed since
the start of the COVID-19 pandemic.
All data was weighted to reflect the US
adult population.

Bluffton University’s de-
gree-completion program in
business is now aligned with
the Society for Human Re-
source Management (SHRM)
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Bluffton’s degree-completion program
in business recognized by SHRM

.A.
~ BLUFETON

HR Curriculum Guidebook and SOCIETY

Templates. Students enrolled FOR HUMAN

in Bluffton’s degree-comple- RESOURCE ALIGNED
tion program are able to apply MANAGEMENT

for the SHRM Certified Profes-
sional (SHRM-CP) exam. Eligi-
ble students must be in their fi-
nal year of study in an aligned
HR degree program and must have a min-
imum of 500 hours of relevant experi-
ence to apply.

“We’re excited for this recognition.
SHRM is the largest professional associ-
ation devoted to human resources man-
agement and is a recognized authority in
the field,” said Dr. Ashley Johansen, di-
rector of degree-completion programs in
business. “This alignment identifies that
Bluffton University’s business manage-
ment graduates are prepared to meet the
needs of today’s challenging HR and busi-
ness landscape.”

The HR Curriculum Guidebook and
Templates were developed by SHRM to
define the minimum HR content areas
that should be studied by HR students at
the undergraduate and graduate levels.
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The guidelines are part of SHRM’s aca-
demic initiative to define HR education
standards taught in university business
schools and help universities develop de-
gree programs that follow these standards.
Throughout the world, more than 500 pro-
grams in approximately 425 education-
al institutions have been acknowledged

by SHRM as being in alignment
with its suggested guides and
templates.

Founded in 1899, Bluffton Uni-
versity offers more than 80 pro-
grams of study for undergradu-
ate students including nationally
accredited programs in dietetics,
education, music, and social work.
Adult and graduate programs are
offered online and designed for
working adults. Degree-comple-
tion programs include business
management, accounting and RN to BSN.
Graduate programs are available in busi-
ness administration (MBA), education,
and organizational management. Accord-
ing to Bluffton, 99% of its graduates are
employed, in graduate school, or complet-
ing long-term service within six months
of graduation.
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Gilmore Jasion Mahler Marks 25th
Anniversary with Public Service

;

A SPONSORED FEATURE...

Gilmore Jasion Mahler, LTD (GJM) is celebrating its
25th Anniversary and marking the milestone by doing
something that comes quite naturally: giving back to
others.

The GJM25 Make Change community
service campaign will feature 25 “good
deeds” by the firm and its staff throughout
the course of the year. While GJM has always
been committed to community service,
2027’s initiatives will be especially mindful of
increased community needs due to the
impact of the pandemic on so many.

The firm has already identified the 25 events,
fundraisers, “boots on the ground” activities,
and donation drives that GJM staff will
support throughout the rest of 2021.

Gilmore Jasion Mahler was founded on March 16, 1996 and has grown from a staff
of about a dozen people, to become the largest locally owned public accounting
firm in the region with over 120 staff in two offices: Maumee and Findlay.

GILMORE JASION MAHLER, LTD

INNOVATIVE IDEAS. TRUSTED ADVICE.

Maumee - Findlay
GJMLTD.COM

An Independently Owned Member, RSM US Alliance
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Survey: Complexities with collecting cross-border
payments impacting ability to scale businesses

As the global economy becomes more
“borderless,” one of the hardest things for
businesses to do when expanding inter-
nationally is getting paid. In fact, a new
survey of finance professionals commis-
sioned by Flywire, a global payments en-
ablement and software company, found
that complexities with collecting cross-
border payments is impacting their abili-
ty to scale their business internationally.
Furthermore, nine out of 10 respondents

Citizens

NATIONAL BANK

who have a role in handling the inbound
payments at their companies said global
expansion efforts could accelerate if busi-
nesses could deal with foreign exchange
rates in an easier way. These same re-
spondents report revenue loss due to op-
erational inefficiencies with receivables
processing.

For its new report, Accelerating Inter-
national Business Growth Through Sim-
plified B2B Payments, Flywire surveyed

CNB Makes Banking Easy.

Free Business Checking
for Small Business Financial Management.

Learn more online at www.cnbohio.com
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Mike Lagger
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Toledo | Sylvania | Maumee | Perrysburg | Bowling Green

YourPremierBank.com = Member FDIC
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Commercial Lending Manager
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301 CFOs, vice presidents of finance,
controllers, and other executive-level fi-
nance professionals to better understand
the challenges and opportunities when it
comes to receiving business payments.
The respondents work at middle-market
organizations with an international foot-
print across the manufacturing, technolo-
gy, consumer goods, and professional ser-
vices industries.

“As a global payments company serv-
ing B2B businesses, we know that when
used effectively, payments can be a key
enabler of global expansion. Howev-
er, the status quo for many international
businesses is still legacy infrastructure,
old-school payment methods, and com-
plexity with processing incoming pay-
ments,” said Ryan Frere, executive vice
president and general manager of B2B at
Flywire. “Our survey unveils the critical
success factors for organizations to over-
come the common pitfalls when it comes
to transforming payments into an oppor-
tunity to achieve operational efficiency
and scale.”

Inefficient receivables process
costing companies time and money
Businesses are leaving money on the

table due to antiquated payments infra-
structure. As many as 55% report month-
ly revenue losses of between 4% and 5%

FINANCIAL SERVICES & TAX

due to operational inefficiencies related
to their current payment processing sys-
tem, and almost a quarter (23%) say they
lose 6-10% of revenue.

More specifically, the majority (89%)
said they lost money because of time spent
on dealing with accounts receivable, with
over half (54%) stating they spend 6-10
hours each month managing inbound pay-
ments that could be spent on more strate-
gic endeavors.

Having more transparency into the
receivables process can enable finance
professionals to be more strategic about
growing their business. In fact, more
than half (51%) say the visibility into
the status of incoming payments is criti-
cal for budgeting and/or managing work-
ing capital.

Concerns for finance professionals

span beyond profit and loss

Beyond accounting, finance profes-
sionals have concerns that span security,
dated infrastructure, and the impact of the
new Administration on their business.

Cybersecurity is the leading busi-
ness concern for respondents with wor-
ries around fraud (90%), being hacked
(88%), and money laundering (85%) top-
ping the list. Additionally, finance profes-
sionals cite problems with the integration

...continued on page 13
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Area Credit Unions

Listed by Deposits Total

Number of Founded Charter Top Local Deposits  Total Total #OfLocal Membership Requirements
Locations* Type Officer Total Assets  Loans p40npepgx Preq
(Asof 12-31-20) (Asof 12-31-20) (As of 12-31-20)

Superior Credit Union Joe Laudick, Live/Work/Worship/Attend School in Allen, Auglaize, Brown, Butler, Clermont, Defiance, Hamilton, Hancock, Hardin,
2422 S Holland Sylvania Rd - Maumee L e S VP, Northern Region A Y ST89M 60,000 Henry, Logan, Lucas, Marion, Mercer, Paulding, Putnam, Seneca, Shelby, Union, Van Wert, Wood & Wyandot Cos
Directions Credit Union Barry A. Shaner, Live/Work/Worship/School/Volunteer in Ashland, Crawford, Wood, Fulton, Lucas, Ashland, Huron, Knox,
200N St Clair St - Toledo b 193 State President / CEQ $9649M 51078 STAM 60614 Richland, Wayne, Tuscarawas, OH and Monroe & Lenawee, MI Counties
Sun Federal Credit Union ) Brian Hughes, Employees, Retirees, Members & Students of one of our 280 Sponsor Groups, or Live/Work/Worship/Attend School/
1627 Holland Rd - Maumee ! L) ST President / CEO R Sl Sty 24762 Conduct Business/Businesses & Other Legal Entities Located in Select Areas of Lucas and Wood Counties
Comnerstone Community FinancialCredit Urion 1 1951 State  Kristine Buchman ~ $270M $329M $267M 3,000 Live/Work/Do Business/Worship in Wood or Lucas County
28543 Oregon Rd - Perryshurg
Glass City Federal Credit Union Mark Slates, . . . i
1340 Arrowhead Dr-Maumee 5 1947 Federal president / CEO $2389M  $2693M  $175.8M 28,468 Live/Work/Worship/Attend School in Lucas, Wood, Fulton, Ottawa Counties
Midwest Community Federal Credit Union Josh Koenig, Live/Work/Worship/School in Defiance, Henry, Fulton, Paulding, Williams,
08770 SR 66 - Defiance 3 1954 Federal President / CEO BSIM - S2027M - SNI6SM 14000 or the northern 2/3 of Putnam Counties
iy 6 1937 Community Seil il $1581M  $1735M  $1064M 15,436 Live/Work/Worship/School in Sandusky, Seneca, Hancock or Wood Counties, Family Affiliation
1455 W McPherson Hwy - Clyde (E0 ’ ’ ’ ! ! ! !
University of Toledo Federal Credit Union Steve Wagner, Any Faculty, Staff, Physician, Resident, Student, or Member of the UT Alumni Ass.
5248 Hill Ave-Toledo 3 164 Fedenl p entyeo  VOOM EI3M - S32TM 6619 & Their Immediate Family are Eligible to Join
Sl Bl 1 1934 State Bl $649M $744M $43.0M 5,687 Live/Work/Worship/Attend School in Lucas, Ottawa, Sandusky or Wood Counties
4202 Navarre Ave - Oregon President / CEO ’ ’ ’ ! ! !
Champion Credit Union, Inc. Steven M. Grindle, Employees & Family of Champion Spark Plug/Postal Service (Toledo Area), Multiple Select Groups/the community
4140 W Laskey Rd - Toledo 3 194 State President / CEO 87M $662M N23M 6223 (Lucas County); Groups Share Common Bond of Employment , Association, Community/Family Affiliation

Published 05-21; List includes only those Area Credit Unions that responded by deadline; i.n.a. = information not available; * Toledo Area Locations

If Your Company is Missing, Call 419-865-0972

for Info on Being Added to This Business List
Next Month: IT SERVICES

Payments

...Continued from page 12
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of technology (90%), scaling into new
regions (88%), and dealing with legacy
technology (88%).

Looking ahead, business profession-
als are alert to the changes in political
climate and have perceived notions of
how it may affect their company. Accord-
ing to the report, 80% of respondents be-
lieve the Biden Administration will have
an overall positive impact on their busi-
ness. Despite that, respondents have con-

cerns; 86% have regulatory concerns on
how it may impact their company, and
83% are concerned about open borders [ | www.cbscuso.com

Joe Bajas

419.214.0033
and the free flow of trade.
With concerns spanning well beyond Your local credit union cooperative
profit and loss (P&L), finance profes-
sionals would like to see a shift in their Working to fund com merCiaI IoanS.

role and responsibilities. Over nine in 10
finance professionals say their role needs
to change from being focused on pay- Loans up to $10,000,000 +
ments to more strategic activity.
“Finance professionals are increas-
ingly tasked to do more with less; how- Attractive Long Term Interest Rates
ever, they often spend time on the wrong . .
things, such as manual reconciliation Personalized Service
of payments, shoring up the security of
their systems, or dealing with compli-
ance issues,” added Frere. “By embrac-
ing modern technology that automates
the payments process with greater visi-
bility into foreign exchange (FX) rates

No Prepayment Penalties

Your Business Lending Partner >V John M. Skeldon

. . . JJV.,\_
and rece;vables, .fmar;ce p.rofessmnal.s Directions grﬁmo[" ~ Eéﬁé’%ﬁ?_‘""’ ﬁim ¢ s . . SJ’}&
can spend more time focusing on opti- “% Credit Union Cm&:mU(E‘{Eﬂ&l e e e pac Community Southeast Financial 70700 5@‘;‘%

mizing the bottom line and strategically
growing their business internationally.”
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Welltower closes $750M senior unsecured notes offering

Welltower Inc. has successfully closed
its offering of $750 million in 2.800% se-
nior unsecured notes due June 2031.

Welltower intends to use the net pro-
ceeds from the offering to fund the April
15,2021 redemption of all $340 million ag-
gregate amount outstanding of the 3.750%
senior notes due March 2023 (the “3.750%
2023 notes”) and all $335 million aggre-
gate amount outstanding of the 3.950%
senior notes due September 2023 (togeth-
er with the 3.750% 2023 notes, the “2023
notes”) pursuant to the notices of full re-
demption sent to holders of the 2023 notes
on March 16, 2021. The company intends
to use remaining proceeds of the offering
for general corporate purposes, including

Welltower’s headquarters located in Toledo

paying down a portion of its two-year un-
secured term loan due 2022 and investing
in healthcare and seniors housing proper-
ties. Following the expected completion of
the redemption of the 2023 notes, the com-
pany will have no unsecured senior note
maturities until 2024.

J.P. Morgan, Barclays, and MUFG
served as representatives for the offering.

The offering was made pursuant to an
effective shelf registration statement of
Welltower Inc. filed with the Securities
and Exchange Commission (SEC). A pro-
spectus supplement and accompanying
prospectus describing the terms of this
offering were filed with the SEC, noted
officials.

SBA to increase lending limit for COVID-19 EIDLs

The US Small Business Administration
(SBA) is increasing the maximum amount
small businesses and non-profit organiza-
tions can borrow through its COVID-19
Economic Injury Disaster Loan (EIDL)
program. Beginning the week of April 6,
2021, the SBA raised the loan limit for
the COVID-19 EIDL program from six
months of economic injury with a maxi-
mum loan amount of $150,000 to up to 24
months of economic injury with a maxi-
mum loan amount of $500,000.

“More than 3.7 million businesses

employing more than 20 million people
have found financial relief through SBA’s
Economic Injury Disaster Loans, which
provide low-interest emergency work-
ing capital to help save their businesses.
However, the pandemic has lasted longer
than expected, and they need larger loans.
Many have called on SBA to remove the
$150,000 cap. We are here to help our
small businesses and that is why I'm proud
to more than triple the amount of funding
they can access,” said SBA administrator
Isabella Casillas Guzman.

)

With banking to help

[

your business grow.

According to officials, businesses that
receive a loan subject to the current lim-
its do not need to submit a request for an
increase at this time. SBA reached out di-
rectly via email and provided more details
about how businesses can request an in-
crease closer to the April 6 implementa-
tion date. Any new loan applications and
any loans in process when the new loan
limits are implemented will automatical-
ly be considered for loans covering 24
months of economic injury up to a maxi-
mum of $500,000, noted officials.

This new relief builds on SBA’s previ-
ous March 12, 2021 announcement that
the agency would extend deferment pe-
riods for all disaster loans, including
COVID-19 EIDLs, until 2022 to offer
more time for businesses to build back.
In order to shift all EIDL payments to
2022, SBA will extend the first payment
due date for disaster loans made in 2020
to 24 months from the date of the note
and to 18 months from the date of the
note for all loans made in the calendar
year 2021.

Loans for every need.

e Mortgage Loans

e Home Equity Loans
& Lines of Credit

e Home Improvement Loans

-GLASS CITY

FEDERAL
CREDIT UNION

¢ Auto & Motorcycle Loans
e Boat & RV Loans
¢ Visa Credit Cards

Toledo ® Maumee ® Bowling Green
419-887-1000 e glasscityfcu.com

Federally insured by

m eR
- LENDER

Loans & credit cards subject to credit approval & membership eligibility. NMLS ID #445858.

We're working for you!

_ Your financial future
. is brighter with us!

Directions Credit Union helps you plan for your biggest dreams.
With the financing you need to support your vision. The cash
management tools you need to keep moving forward, and the
technology to work whenever and wherever you need to.

Become a member today. And choose your own direction.

Directions
% Credit Union’

Join now at directionscu.org

Federally insured by the [

suederalcu.orq | 800.786.0945

| k Contactustoday! rEpERrRAL

Sun

People Caring About People

Federally Insured By NCUA. Privately Insured By ESI.



May 2021 - Toledo Business Journal - SPONSORED CONTENT - 15

N

by Jonathan Poeder
Director, Data Analytics

When they hear terms like “data
analytics” or “business intelligence,’
many small business owners tune
out, mistakenly thinking this only
applies to large corporations with
huge budgets. But this often isn't
the case: small and mid-sized busi-
nesses (SMBs) can also reap bene-
fits from data analytics
What is data analytics?

Data analytics describes the large
volumes of information generat-
ed by a business as a byproduct of
their normal operations. Even small
businesses can generate so much
data that it's difficult for tradition-
al data processing methods to an-
alyze it.

With the growth of e-commerce
and social media, many SMBs are
flooded with data. By harnessing
this data and using it effectively,
SMBs can accomplish a wide range

of objectives and gain a strategic
advantage over their competitors.
How to get started with existing data

It doesn't take a big budget or
dedicated staff to start using data.
You might already have useful tools:
sales reports, email marketing re-
ports, social media data feeds, or
website analytics.

Start your data analytics initiative
by asking questions that are direct-
ly related to your business goals. If
your goal is to increase market share
among a specific customer segment,
you first need to know what your cur-
rent market share is and the market
share of your key competitors. If you
want to boost net revenue by lower-
ing manufacturing costs, you need
to know the cost of goods sold for
each of your top-selling products.

True data analytics involves more
than just statistical summaries of
data. You also need to be able to
identify patterns in data and under-
stand what's causing them. This can

All content provided in this article is for informational purposes only. Matters discussed in this article are subject to change.
For up-to-date information on this subject please contact a Clark Schaefer Hackett professional. Clark Schaefer Hackett will
not be held responsible for any claim, loss, damage or inconvenience caused as a result of any information within this article.

Data Analytics Can Improve Your Business

help you anticipate what might hap-
pen in the future and formulate your
strategic plans accordingly — a pro-
cess known as predictive analytics.
Popular data analytics tools

Some of the most popular data
analytics tools among SMBs include:

« SAS: Retrieves, mines and man-
ages data, with statistical analysis
to transform data into business in-
sights that can help improve deci-
sion-making.

« Kissmetrics: Mines internal and
online marketing databases to
help you target marketing efforts
more effectively.

« InsightSquared: Connects to soft-
ware like Salesforce, Google Ana-
lytics and QuickBooks to provide
sales, marketing and staffing an-
alytics that help you spot trends

SPONSORED e
BY:

419-841-2848 - cshco.com

A

='A
ADVISOR

and improve sales and pipeline

forecasting, lead generation, and

tracking and profitability analysis.

- Google Analytics: This free plat-
form gives you everything you
need to analyze your website data
from all touchpoints, so you can
improve your website’s form and
functionality and target your mar-
keting efforts.

« Microsoft Power BI: Uses custom
dashboards to give you a 360-de-
gree view of your most important
data.

Don't be intimidated by the data
analytics lingo or assume that data
analytics is only for big businesses.
Consider taking a big step forward
in your business by harnessing the
power of your data to make better
decisions.

BUSINESS ADVISORS

We are not your
typical accounting firm.

WE ARE
MORE.

BUSINESS ADVISORS

e

See Jonathan's article in this issue:
Data Analytics Can Improve Your Business
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DEVELOPMENT NEWS

Cedar Point names new VP and general manager

Carrie Boldman has been named vice president and gen-
eral manager of Cedar Point. She succeeds Jason McClure,
who has been promoted to senior vice president, park op-
erations, at Cedar Point’s parent company, Cedar Fair En-
tertainment Company.

Boldman previously served as Cedar Point’s vice presi-
dent of merchandise and games, and brings 25 years of ex-
perience in strategic development, brand management, and
merchandising expertise to her new role. Prior experience
includes 16 years as director of product development and
design for Disney Parks and Resorts and thentwo years as
director of marketing and sales for The Chef’s Garden, a
family-owned sustainable farm in Huron, Ohio, before join-
ing the Cedar Fair team in 2013. Boldman will also make
history as the first female general manager of the park in
its 150 years of operation, noted officials.

“Carrie is a talented leader with an impressive track re-
cord in product development and design,” said Tim Fisher,
chief operating officer of Cedar Fair. “We are confident that
her skills and experience will help build on Cedar Point’s

rich legacy of creating memorable expe-
riences for the millions of guests who
visit the park each year.”

“As a Huron native who grew up
coming to Cedar Point and spent six
years working here as a seasonal as-
sociate, I am tremendously proud to
have the opportunity lead this talent-
ed team,” said Boldman. “The park has

Carrie Boldman, .

vice president and been a vital part of the Sandusky com-

general manger, munity for 150 years, and I look for-
Cedar Point " ward to forging even stronger connec-

tions with our guests through fun, im-
mersive experiences.”

In McClure’s new role, he will oversee operations at the
following Cedar Fair parks: Canada’s Wonderland in Toron-
to; Cedar Point; Michigan’s Adventure in Muskegon, Michi-
gan; Dorney Park in Allentown, Pennsylvania; Kings Island
near Cincinnati; and Worlds of Fun in Kansas City. He had
served as vice president and general manager at Cedar Point

since 2014, with responsibility for the day-to-day operations
and financial performance of the 150-year-old amusement
park. He began his Cedar Fair career in 2001 in the finance
division of Carowinds in Charlotte, North Carolina, even-
tually being named to vice president of finance. In 2005,
he transitioned to the same role at Kings Island. In 2008,
he became vice president and general manager of Dorney
Park before taking the top role at Cedar Point.

“Jason brings significant operations and finance experi-
ence to this senior leadership role, as well as a deep passion
for delivering on our commitment to provide guests with
fun, dynamic, and memorable experiences they can share
with their family and friends,” Fisher said.

“I am thrilled to take on this new role, leading several
Cedar Fair parks in their mission to deliver great experienc-
es and memories for our guests and associates,” said Mc-
Clure. “Cedar Point is in great hands. Carrie is passionate
about the park, its associates, and their desire to continue
the legacy of providing legendary fun and I look forward to
continue working with her and the Cedar Point team.”

AlSI says report reaffirms need to preserve steel tariffs

The American Iron and Steel Institute

(AISI) said a new report by the Economic
Policy Institute, Why Global Steel Surpluses
Warrant U.S. Section 232 Import Measures,
reaffirms that the steel tariffs put in place in
2018 have been effective in facilitating signif-
icant investments in new and upgraded mills,
creating thousands of new jobs and protect-
ing US national security, and that continued
global steel overcapacity fueled by foreign

government subsidies and other trade-dis-
torting policies and practices threatens ad-
ditional harm to the American steel industry
absent continuation of the tariffs.

Kevin Dempsey, president and CEO of
AISI, said, “This study makes it abundant-
ly clear that the steel tariffs are working. We
commend the economic analysis conducted
by EPI which confirms that, due largely to
the Section 232 steel tariffs, the American

Let Businhess Owners
Know About Ycur

For Advertising Info: 4] 9.865.0972

steel industry has been able to invest nearly
$16 billion to build, upgrade, or expand steel
facilities while also enabling the industry to
effectively restructure. While these invest-
ments have created 3,200 new jobs, the tar-
iffs kept many more workers on the job as the
industry was threatened by significant chal-
lenges from foreign government trade-dis-
torting policies and practices that have creat-
ed substantial steel overcapacity worldwide.

Space Reservation: 05,18,21

We are pleased that the report also recog-
nizes that those challenges still exist and
that keeping the steel tariffs in place is crit-
ical until a permanent solution to the chron-
ic problem of excess global steel production
capacity is achieved. We urge that opinion
leaders, policymakers, and steel partners all
across the US take a look at this important
new report and work to ensure that steel tar-
iffs remain in place.”
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Fisher-Titus and Family Health Services begin renovation

Residents of Huron County will soon
have access to expanded healthcare servic-
es through a partnership with Family Health
Services and Fisher-Titus. Fisher-Titus, Fam-
ily Health Services, and Tusing Builders re-
cently broke ground on the renovation of the
former Food Town building at 265 Benedict
Avenue in Norwalk, directly across from
Fisher-Titus Medical Center.

“We are so excited to be a part of Huron
County, creating access and continuity to
care is our mission,” said David Tatro, chief
executive officer of Family Health Services.
“This partnership with Fisher-Titus will al-
low us to provide health and wellness servic-
es to all residents of this county. We’ve had
great success in the surrounding counties
with our four locations and look forward to
bringing that same quality care without bar-
riers to care for Huron County.”

The renovated building will be owned
and managed by Fisher-Titus Health with
over 7,000 square feet reserved for Fisher-
Titus, housing various business operations
departments.

Over 8,000 square feet is reserved for
Family Health Services (FHS). In this space,
Family Health Services will provide behav-
ioral health, primary care, and dentistry ser-
vices to Huron County. As a Federally Qual-
ified Health Center, they provide care to all
residents of the communities they serve, re-
gardless of ability to pay. Family Health Ser-
vices accepts Medicaid, Medicare, and other
insurances, and a sliding fee scale is used for

patients who do not have insurance or whose
insurance coverage fails to take care of the
bills, and pricing is adjusted based on a pa-
tient’s ability to pay.

FHS has been providing behavioral
health services in Norwalk since November
of 2020 on the Fisher-Titus Medical Cen-
ter Campus.

“As we continually look for ways to pro-
vide the right care, right here for the resi-
dents of our community, working alongside
Family Health Services just makes sense,”
said Dr. Brent Burkey, president and CEO of
Fisher-Titus. “According to our 2020 Huron
County Community Health Assessment, al-
most 8% of our county has no insurance, and
of those who do have insurance, 38% have
public health insurance that may be prone to
gaps in coverage. We want people to make
their health and wellness a priority, regard-
less of their financial circumstances. Every-
one should have access to affordable, qual-
ity primary care and behavioral healthcare,

We Do More Than Just Great Inernet

Business Class Services:
Phone - Save $$$ with Amplex VolP
Fiber Optics - Ultra Fast & Reliable

Managed IT - Colocation, Managed
Wi-Fi, Virtual Hosting, Web Hosting

'AMPLEX
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419-837-5015
amplex.net

Amplex - leading telecommunications in NW Ohio for over 22 years , , l

and Family Health Services is in a position
to be able to provide that.”

Tusing Builders from Monroeville, Ohio
will serve as general contractor for the proj-
ect, which was designed by Hasenstab Archi-
tects of Cleveland and Akron, Ohio. Comple-
tion is anticipated for fall 2021

In attendance at the groundbreaking were
representatives from FHS, Fisher-Titus, Tus-
ing Builders, and Hasenstab Architects.
In addition, Randy Runyon, president and
CEO of the Ohio Association of Community
Health Centers traveled to Norwalk to cele-
brate the partnership of FHS and Fisher-Titus
that will benefit the community for years to
come, according to the organization.
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FOCUSING ON UPSCALE RESIDENTIAL CONSTRUCTION & REAL ESTATE

The National Association of Home Build-
ers (NAHB) released its Remodeling Mar-
ket Index (RMI) for the first quarter of 2021,
posting a reading of 86, up 38 points from the
first quarter of 2020. The finding is a signal
of residential remodelers’ confidence in their
markets, for projects of all sizes.

“The remodeling market has recovered
from the pandemic and continues to grow as
the economy strengthens,” said NAHB re-
modelers chair Steve Cunningham, CAPS,
CGP, a remodeler from Williamsburg, Vir-
ginia. “Increased household savings during
the second half of 2020 have lifted budgets
available for home improvement projects.
However, demand is stronger than many re-
modelers can handle, resulting in [them] be-
ing forced to turn work away.”

The RMI survey asks remodelers to rate
five components of the remodeling market
as “good,” “fair,” or “poor.” Each question is
measured on a scale from O to 100, where an
index number above 50 indicates that a higher
share view conditions as good than poor.

OHIO

The Current Conditions Index (CCI) is
an average of three of these components: the
current market for large remodeling projects,
moderately-sized projects, and small projects.
The Future Indicator Index (FII) is an aver-
age of the other two components: the current

NORTHWEST
REALTORS®

rate at which leads and inquiries are com-
ing in and the current backlog of remodel-
ing projects. The overall RMI is calculated
by averaging the Current Conditions Index
and the Future Indicator Index. Any num-
ber over 50 indicates that more remodelers

view remodeling market conditions as good
than poor.

In the first quarter, all components and
subcomponents of the RMI were 82 or
above. The Current Conditions Index av-
eraged 89, a 31-point increase from the first
quarter of 2020, with large remodeling proj-
ects ($50,000 or more) yielding a reading
of 85, moderately-sized remodeling proj-
ects (at least $20,000 but less than $50,000)
at 90, and small remodeling projects (under
$20,000) with a reading of 92. These read-
ings were all up substantially year-over-year,
indicating strength for remodeling across all
types of projects.

The Future Indicator Index averaged 84,
up 45 points from the first quarter of 2020,
with the rate at which leads and inquiries are
coming in at 86 and the backlog of remod-
eling jobs at 82.

“The large year-over-year increase in the
RMT signals a very strong recovery in remod-
eling activity since the onset of the pandemic,

(...continued on page 19)

REALTORS® WORK TO PROMOTE FAIR HOUSING FOR ALL

Message from
Joan Rauh,
President,
Northwest Ohio
REALTORS®

VISITVOURINORTHWESTIOHIO]

— SPONSORED BY:

Every April, Realtors® celebrate Fair Housing
Month to promote the importance of fair and
equitable housing for everyone. Fair housing is
more than a list of dos-and-don'ts, rights and
penalties, and mandatory continuing education.
As stewards of the right to own, use and transfer
private property, fair housing protects Realtors®
and their clients and depends on a free, open
market that embraces equal opportunity.

During this month, NOR members recognize
the significance of the Fair Housing Act and re-

tEALTIORS

confirm their commitment to upholding fair
housing law as well as their commitment to of-
fering equal professional service to all in their
search for real property.

Following NAR's Fair Housing Action Plan,
members strive to emphasize Accountability,
(ulture Change and Training (ACT) in order to
ensure they do their part among America’s 14
million Realtors® to protect housing rights in
this country.

As NOR members work to provide ethical,

fair and equitable service to their clients, they
often encounter situations that require them
to make difficult decisions in order to preserve
fair housing initiatives. Along the way, they
learn more about themselves, their clients and
their communities which allow them to grow as
professionals.

During Fair Housing Month, Realtors® are
encouraged to slow down, course correct, and
act against implicit bias and other barriers that
threaten fair housing. Throughout the year they

nworealtors.com

are required to remain steadfast in their com-
mitment to breaking down biases, holding
themselves accountable, and upholding the let-
ter of the law.

This past April was just the beginning —
throughout the year, Realtors® will be encour-
aged to refresh their memory and open their
mind to fair housing in Northwest Ohio. There
is always more to know, learn and grow from.
With Realtors® at the helm, the fight to protect
and promote fair housing is far from over.

NORTHWEST
OHIO
REALTORS

GLASS CITY .
FEDERAL glasscityfcu.com
%CREDH UniON  19-8871000

CHICAGO TITLE chicagotitletoledo.com

NORTHWEST OHIO 419-241-8195
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Survey: Home staging helps homes sell faster

A new survey from the National Associ-
ation of REALTORS® (NAR) revealed that
home staging continues to be a significant part
of the homebuying and selling process.

The biennial report, the 2021 Profile of
Home Staging,examines the elements of home
staging, including the perspectives of both buy-
ers’ and sellers’ agents, the role of television
programing, and the expectations of buyers.

“Staging a home helps consumers see the
full potential of a given space or property,” said
Jessica Lautz, NAR’s vice president of demo-
graphics and behavioral insights. “It features
the home in its best light and helps would-be
buyers envision its various possibilities.”

Buyers’ agents overwhelmingly agreed,
as 82% said staging a home made it easier
for a buyer to visualize the property as a fu-
ture home.

These agents also said that visuals them-
selves are helpful, even more so in relation to
buying a house during the coronavirus out-
break. According to the report, 83% of buyers’
agents said having photographs for their list-
ings was more important since the beginning
of the pandemic, 74% of buyers’ agents said the
same about videos, and 73% said having vir-
tual tours available for their listings was more
important in the wake of COVID-19.

“At the start of the pandemic, in-person
open house tours either diminished or were
halted altogether, so buyers had to rely on pho-
tos and virtual tours in search of their dream
home,” said Lautz. “These features become
even more important as housing inventory is

limited and buyers need to plan their in-per-
son tours strategically.”

Staging also increased the sum buyers were
willing to spend for a property, according to
the report, and 23% of buyers’ agents said that
home staging raised the dollar value offered be-
tween 1% and 5%, compared to similar homes
on the market that hadn’t been staged.

Coincidently, the response from sellers’
agents was nearly identical, as 23% reported
a 1% to 5% price increase on offers for staged
homes.

Additionally, 18% of sellers’ agents said
home staging increased the dollar value of a
residence between 6% and 10%. None of the
agents for sellers reported that home staging
had a negative impact on the property’s dol-
lar value.

Moreover, 31% said that home staging
greatly decreased the amount of time a home
spent on the market.

Exactly which parts of a home to stage vary,
although living rooms (90%) and kitchens
(80%) proved to be the most common, followed
closely by master bedrooms (78%) and dining
rooms (69%). As many workers were forced
to work from home due to the pandemic, 39%
staged a home office or office space.

Television programing played a noticeable
role in how buyers viewed a potential proper-
ty, according to REALTORS®. Agents sur-
veyed said that typically 10% of buyers be-
lieved homes should look the way they appear
on TV shows; 63% said buyers requested their
home look like homes staged on television;

DON'T
KEEP YOUR
CREDIT
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\

help to your Credit Department.
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including customers, suppliers,
and competitors—that’have been:
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filed bankruptcy.

Visit toledobiz.com/publications.htmlfor info

and 68% of REALTORS® reported that buy-
ers were disappointed by how homes appeared
compared to those seen on TV shows.

In some cases, agents found that TV shows
could influence a buyer’s perspective about a
home. According to the report, 71% of respon-
dents said that TV shows that depict the buy-
ing process impacted their business by setting
unrealistic or increased expectations; 61% said
that TV programs set higher expectations of
how homes should look, while 27% said that
TV shows result in more educated homebuy-
ers and sellers.

“The magic of television can make a home
transformation look like it happened in a quick
60-minute timeframe, which is an unrealistic
standard,” said NAR president Charlie Op-
pler, a REALTOR® from Franklin Lakes,
New Jersey, and broker / owner of Prominent
Properties Sotheby’s International Realty. “I
would advise buyers and sellers alike that be-
fore house hunting or before listing, they con-
nect with a trusted REALTOR® to get a rea-
sonable sense of what’s out there and an idea
of what to expect.”

According to the report, 81% of those sur-
veyed said buyers had ideas about where they
wanted to live and what they wanted in an
ideal home (76%) before they began the buy-
ing process.

Additonally, 45% of surveyed REAL-
TORS® said they have seen no change in the
share of buyers who planned to flip a home in
the last five years, while 42% said they had.

Also, 59% said they have seen an increase

in the buyers who planned to remodel a home
in the last five years, while 34% said they have
seen no change. Agents surveyed said that typ-
ically 25% of buyers who plan to remodel will
do so within the first three months of owning
their home.

Remodeling

...Continued from page 18

and activity should continue to grow
into 2021 as the economy accelerates
with an easing of the pandemic,” said
NAHB chief economist Robert Dietz.
“However, material availability and
prices continue to be a challenge for re-
modelers and their customers.”

The RMI was redesigned in 2020 to
ease respondent burden and improve
its ability to interpret and track indus-
try trends. As a result, readings cannot
be compared quarter to quarter until
enough data are collected to seasonal-
ly adjust the series. To track quarterly
trends, the redesigned RMI survey asks
remodelers to compare market condi-
tions to three months earlier, using a
“better,” “about the same,” “worse”
scale. In the first quarter, 41% of re-
spondents indicated that the market is
“better” and only 4% rated it “worse”
than the fourth quarter of 2020.

LOUISVILLE TITLE

Your Trusted Source For Title Services
Louisville Title Stands Ready!
E-Recordings ® Gap Coverage o In House Title Plant

John Martin
419.248.4611

Jim Lindsay
419.260.0841

Aubrey Hornsby
850.384.7276

Jennifer Burnor
419.246.6733

Tracy Sallah
419.260.6031

Karla Juergens
419.246.6728

%

Chris Bosinger
419.514.3273

Locally Owned & Operated For Over 70 Years
A tradition of sound advice, a reputation for results.

CommercialOrders@LouisvilleTitle.Com
www.LouisvilleTitle.Com
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Survey: Some CEOs see cybersecurity as threat to growth

Few events in recent decades have im-
pacted how we go about our daily lives or
conduct business as much as COVID-19.
When the global pandemic hit last year,
many were forced to shift to remote work
or transfer their business online, bringing
about a wave of challenges.

According to data presented by the At-
las VPN team, based on the KPMG 2021
CEO Outlook Pulse survey, nearly one-fifth
(18%) of CEOs see cybersecurity risks as the

number one threat to their organizations’
growth over the next three years.

Concern over cybersecurity risks rose
significantly among CEOs compared to last
year, when it occupied the fifth spot in the
list with 10% of CEOs indicating it poses a
threat to their organizations’ development.

Other CEO concerns that made it to the
top five include tax risk (14%), regulatory
risk (14%), supply chain risk (12%), opera-
tional risk (10%), environmental or climate

change risk (10%), emerging or disruptive
technology risk (6%), and interest rate risk
(6%).

Meanwhile, talent risk, which occupied
the first spot among concerns last year,
dropped by a fifth (20%) to a mere 1% in
2021.

To mitigate these risks, companies plan
to spend more on digital technologies this
year, with 52% prioritizing data security
measures.

DEVELOPMENT NEWS

Rachel Welch, chief operating officer of
Atlas VPN, shares her thoughts on the sit-
uation, “The emphasis on cybersecurity in
companies is long overdue. While COVID-
19 has brought about a myriad of challeng-
es for individuals and organizations, it has
also encouraged us to seek better practices.
In the end, those who will be able to adapt
to the new normal in the post-COVID world
will come out of the situation more robust
than before.”

TSEP launches Entrepreneurial Opportunity Clearinghouse

Website to list franchise, business acquisition, other entrepreneurship opportunities

Tiffin-Seneca Economic Partnership
(TSEP) has launched the Tiffin-Seneca En-
trepreneurial Opportunity Clearinghouse
(TSEOC), an online destination for investors,
entrepreneurs, and others to learn about avail-
able franchise, business acquisition, investment,
and other start-up business opportunities.

TSEOC is a new initiative designed to fa-
cilitate the flow of entrepreneurial talent and
capital to those opportunities, noted officials.
Over the years in Tiffin and Seneca Coun-
ty, there have been successful businesses that
have closed because management was ready

to retire, and no family or employees wanted
to or were able to assume the business. Some
examples in recent years include Surf n Turf
Specialties and More, Tem-Com, and Hoper-
oy’s Hallmark Shoppe.

There also have been franchise opportu-
nities that failed to find the capital and man-
agement needed to establish themselves, and
some entrepreneurs have not been able to find
the capital they need to start.

The first opportunity to be posted is the an-
nouncement of California-based Bird Scoot-
ers seeking a local operations (fleet) manager
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to establish the business in Tiffin.

Bryce Riggs, executive director of the Sene-
caRegional Chamber of Commerce and Visitor
Services and chair of TSEP’s Tiffin-Seneca En-
trepreneurship Committee, supports the initia-
tive. “Our committee is working on Tiffin and
Seneca County’s first dedicated strategic plan
for entrepreneurship, we believe the clearing-
house is a positive way to promote more small
business opportunities for our community.”

Tiffin Mayor Aaron Montz agreed, “We
continue to push forward with innovative
programs that enhance and strengthen the

entrepreneurial culture here. Tiffin has been
named a Top 10 Midwestern city for entre-
preneurship, and we want to build upon what
we have.”

Seneca County Board of Commissioners
president, Mike Kerschner, concurred, “I'm
pleased to see we are continuing to step up our
entrepreneurship efforts throughout the coun-
ty. This just adds to our other initiatives, in-
cluding the Seneca CEO (Creating Entrepre-
neurial Opportunities) program for our high
school students, which we expect to launch
in the fall.”

HyperCyl

By Aries Engineering Company, Inc.
From 1/2 ton to 200 tons, with
no hydraulic power unit.

Hydra-pneumatic and servo actuators,
presses, and assembly systems

-c-:._a: —VH"‘-‘- R i

E—734-529-8855/

www.hypercyl.com

Email: Sales@Hypercyl.com
Aries Engineering Company
130 Aries Dr. Dundee, MI

Call 419-865-0972

for advertising info



REAL ESTATE

Maumee Pointe

care units for individuals with dementia-relat-
ed conditions and a two-story assisted living
building offering 58 one-bedroom suites.

Amenities at Maumee Pointe will in-
clude an arts and crafts area, spa, chapel,
bistro and dining area, wellness center,
sunroom, and lounges. The exterior lay-
out consists of two courtyards, a fire pit,
and a greenhouse. According to The Doug-
las Company, Davison Smith Certo Archi-
tects, Inc. designed the new community to
bring a new senior living standard to the
Maumee area, which will be the first of its
kind within Maumee city limits.

“This project will mark the second col-
laboration between The Douglas Compa-
ny and Sage Real Estate Development, and
we are especially excited this project is lo-
cated in our own backyard. We take great
pride in being part of the project team to
bring their vision to life on this new state-
of-the-art senior living development in the
Maumee area,” stated Chris Vasel, project
manager with The Douglas Company.

According to Vasel, over the last several
decades, The Douglas Company has built
a reputation nationally as a leader in senior
living construction.

“We are thrilled that Maumee Pointe has
allowed us to bring that expertise back to
our region. Maumee Pointe is the sister fa-
cility to Brooklyn Senior Living in Brook-
lyn, Ohio, built for the same operations and
development team in 2017. Just like its cous-
in facility, it will bring an elevated level of

...Continued from page 1

assisted living and memory care options to
the residents of Maumee, both in the quali-
ty of the facility itself and the care that the
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added.

Maumee Pointe will provide laundry fa-
cilities on-site, 24-hour emergency mainte-
nance, organized activities and life enrich-
ment programs, scheduled transportation ser-
vice, community outings, housekeeping ser-
vices, 24/7 nurse and care team on-site, and

Current construction of Maumee Pointe

Meridian Senior Living team will deliver,”
said Vasel.

The driving force for the Maumee Pointe
development is a demand for a senior liv-
ing community within Maumee proper, not-
ed Vasel.

“Our goal is to provide a best-in-class lux-
ury senior living community in and around
Maumee and the greater Toledo area,” he

REAL ESTATE AUCTION
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Bidding opens Monday, May 17t -

Thursday, May 27t |
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3455 Strayer Road
4,795 square foot Maumee
residential building on a
beautiful, private 1.7 acre
lot. Located in growing

Maumee/Monclova area.
Many accessible features.

958-982 Wall Street
3455 Strayer Road

958-982 Wall Street

* 262,752 square foot

Toledo warehouse

* 6+/- acres
* Mixed Zoning - Heavy

industrial site

on-site physical, occupational, and speech
therapy services. The community will also
be pet-friendly.

“Maumee Pointe raises the bar for older
adults expecting more from senior living in
Maumee. In response to a strong demand for
senior living services in the area, Maumee
Pointe will be the first to deliver world-class
assisted living and memory care within the

city of Maumee,” said Vasel.

“Maumee Pointe residents will enjoy the
state-of-the-art building which supports an
active lifestyle that encourages socialization
and support residents’ physical and psycho-
logical needs. Residents will enjoy fitness
programs in a modern wellness center, indul-

gent visits in the spa and salon, creative art
workshops in the craft studio, and planting
activities in the greenhouse. The beautiful
sunrooms, lounges, two courtyards, and a
fire pit will cultivate planned and social
gatherings. Residents will enjoy a welcom-
ing restaurant and bistro serving culinary
delights three times a day prepared by the
community’s executive chef.

“Memory care residents will bene-
fit from national seniors housing opera-
tor Meridian Senior Living’s MONTES-
SORI MOMENTS IN TIME™ program-
ming, a distinctive dementia care program
based on a Montessori methodology for se-
niors with Alzheimer’s or other forms of
dementia. Consistent with this program
is the community’s dedication to nurtur-
ing a safe environment that promotes dig-
nity for each resident in a warm, home-
like setting, where they are cared for and
where they can thrive. Maumee Pointe will
raise the expectations of what the commu-

nity of Maumee wants from senior living,”
said Vasel.

Maumee Pointe will hire approximate-
ly 50-60 in-house employees. In addition,
Maumee Pointe will partner with third par-
ty resources in the area such as therapy ser-
vices, physicians, visiting services, and other
ancillary providers to create the best quality
of life for its residents, noted officials.

Harmon Group
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Washington Local Schools

Rudolph Libbe Inc. of the Rudolph Libbe
Group is serving as construction manager on
Washington Local Schools’ new K-6 Shoreland
Elementary School on Suder Avenue in Tole-
do, which will replace the original building con-
structed in 1930. The Collaborative is serving
as architect on the 83,000 square foot, high-
tech school, and Program Solutions Group is
serving as the owner's representative. Rudolph
Libbe's masons are self-performing masonry
and brickwork.

The new school will feature over two dozen
state-of-the-art classrooms, over 3,000 square

feet of gym space with a connected stage, storm
shelters, and inclusive playgrounds. There will
also be over 3,000 square feet of dining space
with connected rooms for sensory and allergy
dining. Washington Local is also planning aes-
thetically pleasing spaces dedicated to art, mu-
sic, and STEM (science, technology, engineering
and mathematics) for its 700-plus students.

A groundbreaking ceremony for the new fa-
cility was held in mid-April using seven shov-
els hand-painted by Shoreland’s current fourth
grade class, which will be displayed in the new
school. Completion is scheduled for the start of
the 2022 school year.

Summit Center

Lathrop is providing general construction
services for the interior renovation of five floors
- Floors 9,10,11,12, and 13 - totaling 54,188
square feet within the 16-story ProMedica Sum-
mit Center Building in downtown Toledo.

Wood County

Poggemeyer Design Group, Inc. is provid-
ing services on the renovation and refurbish-
ment of Veterans Memorial Plaza at the south-
west corner of the Wood County Courthouse for
the Wood County Commissioners.

REAL ESTATE

A LOOK AT CONSTRUCTION
PROJECTS IN OUR REGION

Stellantis

The Mannik & Smith Group, Inc. (MSG) is
providing engineering services on a Mopar
customization facility near the Jeep Assembly
Complex in north Toledo for Stellantis (formerly
Fiat Chrysler Automobiles). The project involves
construction of anew 250,000 square foot build-
ing with 221,500 square feet of working space
and 15,000 square feet of office space.

City of Waterville

Proudfoot Associates, Inc. in Whitehouse is
providing services on the installation of period-
style lighting for the City of Waterville.

City of Northwood

Engage Studio Architects provided architectural
services ona new concession facility with the Miracle
League of Northwest Ohio to serve those with special
needs for the City of Northwood. The facility will pro-
vide fully accessible toilet rooms and gathering space
for families to enjoy more time at the ballpark as their
children play baseball. A.A. Boos and Northwest Ohio
Building Trades provided construction management
services for the project while SSOE Group provided
engineering services. Completion for the $478,000,
2,264 square foot project is scheduled for May.

For information on submitting your company’s major projects to Under Construction, email ahintz@toledobiz.com.
Deadline is the 10th of the month preceding publication. All projects received by deadline will be considered.

CLASSIFIEDS

PHONE: 419.865.0972 - FAX: 419.865.2429 - DEADLINE: 15™ OF MONTH

2021 SPRINTER
CARGO VANS

COPPUS

SINCE 1927

Call Chris Hammond or Rod Cramer
419-447-8131
2190 W Market St, Tiffin, OH
CoppusMercedes.com

3468 DORR ST RIGHT @ BYRNE RD.
ROUGHLY 80X250 HIGH VISIBILITY
& TRAFFIC COUNTS
JUST OFF U OF TOLEDO CAMPUS!
NOW $220,000!
CONTACT: DAN DISALLE 419-261-4010 OR
DANDISALLE@DISALLEREALESTATE.COM

NEAPOLIS-WATERVILLE RD. 48.77 ACRES
IN WATERVILLE TOWNSHIP
Close to proposed Meijer site & proposed commercial road.
Near existing industrial park.
LORI GATER 419-340-2480
ORDAN DISALLE, JR. 419-261-4010

Surveying & Construction
Positioning Solutions
Regional Office

3637 Briarfield Blvd. | Maumee, OH 43537
419-243-7271 | PLI@laserinst.com
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SINCE 1927

Call Rod Cramer or Chris Hammond
419-447-8131
2190 W Market St, Tiffin, OH
www.CoppusMercedes.com

FAIRHOUSING POLICY
All residential Real Estate advertising in this paper is subject to the
Federal Fair Housing Act, which makes it illegal to advertise any
preference, limitation or discrimination based on race, sex, religion,

& Instrument , Inc.
www.laserinst.com

handicap, national origin or familial status. This paper will not knowingly
accept any advertising for residential real estate which is in violation of
the law. All readers are hereby informed that all residential properties

advertised in this publication are available on an equal opportunity basis.
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] For Your Gommercial /Investment Needs...
I 419-893-4415 1909 River Rd., Maumee, Ohio 43537
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SWAN CREEK NEAR ARROWHEAD.
21,000 SF. FOR SALE OR LEASE

AUTOMOTIVE / RETAIL FOR SALE: 368 W. Elm, Wauseon, OH

Nearly 10,000 square feet on 1.5 acres, retail shops on EIm with high ceilings & a lift in the rear.
ONLY $249,900

Contact Dan DiSalle 419-261-4010 or dandisalle@disallerealestate.com

INDUSTRIAL / BUSINESS SPACE FOR SALE

OVER 17,500 SQUARE FEET OF
FLEXIBLE SPACE. 6 units in South Toledo
off S. Byrne Rd. Ceilings up to 15 ft. w/
overhead doors. Relocate your business

el = R = e v'
Contact Dan DiSale 419.261-4T10 o 9,040 SF - SYLVANIA TWP
dandisalle@disallerealestate.com OWNEH W“.l. EXP AND OR D“"DE. FUB SALE ﬂﬂ [_EASE

—r
Contact: Bill Thees

1613 H- BT — SPRINGFIELD TWP. -
3,000 sq.ft. available. Great Access to Dlsalle Real Estate co
Interstate. Many Opportunities. [ ]
Contact: Bill Thees, 419-893-4415. - - = =
Commercial & Investment Division

419-893-4415

REDUCED!! ANTHONY WAYNE TRAIL CORNER LOT, MAUMEE, OH AT MICHIGAN AVE.
225x127. Asking $94,500.
Contact: Dan DiSalle 419-261-4010 or dandisalle@disallerealestate.com.

3468 DORR ST RIGHT @ BYRNE RD. — Roughly 80x250 HIGH visibility & traffic counts
just off U of Toledo campus! Now $220,000!
Contact: Dan DiSalle 419-261-4010 or dandisalle@disallerealestate.com.

1/2 ACRE LOT - PERRYSBURG TOWNSHIP.
180 ft of frontage on Oregon Road just north of St Rt 795, only $49,900.
Contact: Dan DiSalle, Jr., 419-874-2231 or Joe DiSalle, 419-460-5253.

SYLVANIA TWP - ZONE RD.
2 Commercial lots. Contact: Bill Thees, 419-893-4415.

NEAPOLIS-WATERVILLE RD. 48.77 acres in Waterville Township, close to proposed 4 lots DPC - BT -DEER PARK COURT.

Meijer site & proposed commercial road. Nearly adjacent to existing industrial park. 4 Office lots available. Next to Arrowhead, along Swan Greek. Can be combined, split.
Lori Gater 419-340-2480 or Dan DiSalle, Jr. 419-261-4010 Contact: Bill Thees, 419-893-4415.

visit www. DiSalleRealEstate.com for more information on these properties!
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Go to 20under40toledo.com
Nomination deadline is
Wednesday, June 30, 2021.

20 under 40 Recognition Program
Save the Date
October 28, 2021

It's fast, easy, and a great way to recognize
deserving young leaders in our region. An
independent panel of judges will select the
award recipients. Award recipients will be
profiled in a special section of the Toledo
Business Journal’'s November 2020 issue.

Alumni Anniversary Celebrations
20 years - 2001

15 years - 2006

10 years - 2011

o years - 2016

Go to 20under40toledo.com for a
complete list of awardees.

Thank you for your participation.
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