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Hoty Marine Group, an operator of 
over 250,000 square feet of heated boat 
storage facilities in Sandusky, has invest-
ed $2.4 million in a new 60,000 square 
foot heated boat storage building in San-
dusky, the Son Rise Marina located at 
1575 First Street in Sandusky. 

Janotta & Herner, a design/build 
general contractor located in Monro-
eville, Ohio, was the design/build con-
tractor for the project. The project be-
gan in February 2020 and will be com-
pleted in July.

According to Kyle Stang, project 

Hoty Marine invests $2.4M in Sandusky
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$30M solar panel plant set in Wood Co.

$12M Shawnee Lofts receives approval

The Shawnee Lofts development will be similar to the Oregon Senior Lofts pictured above

Rendering of the Son Rise Marina in Sandusky

Toledo Solar’s 300,000 square foot facility in Wood County

(…continued on page 4)

(…continued on page 26)

(…continued on page 2)

St. Mary’s Development Corp. developing 54-unit complex in Lima
St. Mary’s Development Corp., a faith-

based non-profit organization based in 
Dayton, received approval and funding 
from the Ohio Housing Finance Agen-
cy (OHFA) board to develop the Shaw-
nee Lofts in Lima. The development is a 
$12 million project and will consist of 54 
units – including one-bedroom, two-bed-
room, and three-bedroom units – totaling 
59,924 square feet. 

Wes Young, executive vice president, 
St. Mary’s Development Corp., said, “The 
project is in the Lima Shawnee school 

A new solar panel manufacturing busi-
ness has launched in northwest Ohio. The 
company, Toledo Solar, Inc. is producing 
solar panels in a large manufacturing facil-
ity on Route 25 near Perrysburg in Wood 
County. The over 300,000 square foot facil-
ity is the site of the former Willard & Kelsey 
Solar Group, LLC, a solar panel business in 
which significant capital had been invest-
ed in the land and existing building pur-
chase for its operations with additional in-
vestment in the purchase and installation 
of machinery and equipment. The business 
failed to sustain operations and closed in 
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2013 owing money to a large number of 
suppliers and other creditors including the 
State of Ohio.

New investment group
It was at the beginning of last Octo-

ber when Toledo Business Journal (TBJ) 
first visited the Toledo Solar facility. A 
door from the plant to the front lobby area 
opened and an individual in work clothes 
entered. He introduced himself as Mark 
Hartel, one of the company principals.

Hartel shared that he was part of a 
small, hands-on investment group that 
worked with undervalued assets that could 
be turned into productive operations. He 
and partners have been working on this 
project for over two years.

Leading a $30 million initiative, The 
Atlas Venture Group has formed a new 
company that manufactures cadmium tel-
luride photovoltaic (CdTePV) solar pan-
els at the facility. Toledo Solar, Inc. be-
gan shipping Tier 1 panels to customers 
worldwide in June and has over $800 mil-
lion in purchase orders for solar panels, 
power converters, and energy storage sys-
tems, according to the company.

“I am thrilled to be manufacturing in 
my hometown of Toledo, Ohio, the birth-
place of Cad-Tel solar technology”, stat-
ed Aaron Bates, chairman of The Atlas 
Venture Group. “American solar install-
ers understand that ‘Cad-Tel’ (CdTe) tech-
nology is superior to foreign-made silicon 

(Si) panels. Our installers have been seek-
ing an American alternative to the current 
supply of Chinese manufactured Si solar 
panels. There is an incredible demand in 
the US non-utility (residential) market for 
our ‘Cad-Tel’ technology.”

The facility has an annual manufac-
turing capacity of 100 megawatts (MW) 
and employs 25 people with plans for hav-

ing 70 employees by year’s end. Based on 
current orders and scale up schedules, the 
company estimates that it will reach an an-
nual manufacturing output of 850 MW by 
2026, which is enough electricity to pow-
er 170,000 homes.

Hartel lives in Cleveland, but has spent 

significant time in northwest Ohio. His 
group learned about the idle Willard & 
Kelsey facility and began their investiga-
tion. Equipment in the facility was in good 
condition, much had been newly installed, 
but there were operational issues that had 
to be fixed.

Hartel is a mechanical engineer with 
some background in the tool and die in-

dustry. He shared that he regularly has 
spent time at the facility working on fix-
ing machinery and equipment to make it 
operational.

When Hartel met with TBJ, he ex-
plained that the solar panel manufacturing 
line was already operational and was able 

to produce product. The last thing on the 
project timeline was approval of the solar 
panels by Underwriters Laboratory (UL).

Market situation
Hartel discussed the market situation 

that the investment group faced with the 
new venture. He explained that the busi-
ness would not be competing against many 
industry leaders that included First Solar. 
An important segment of the solar panel 
market is purchased for use in the utility 
industry. Large solar fields are construct-
ed and their output is placed on the elec-
tricity grid or aimed at large commer-
cial users.

Instead of competing for this business, 
Toledo Solar is targeting residential and 
non-utility commercial applications. Har-
tel shared that the company currently has 
a large backlog of orders that it will be-
gin to service.

“Toledo Solar has been working for 
about a year to build a world class team, 
commission the initial 100 megawatts 
of equipment, and begin production. We 
recognize the void in the non-utility so-
lar markets that have been underserved 
by silicon solar panels. ‘Cad-Tel’ is clear-
ly a better option. We are excited to lead 
this investment in Toledo and continue to 
push ‘Cad-Tel’ solar technology forward,” 
Bates said.

Financing for the acquisition and the 
working capital necessary to restart the 
commercial operations was provided in 
part by Enhanced Capital, a national im-
pact investment firm. “We are thrilled to 
be a part of Toledo Solar’s story,” Andrew 
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The interior of Toledo Solar’s facility on Route 25 near Perrysburg

(…continued on page 4)
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20 under 40 Recognition Program
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October 29, 2020
Valentine Theatre

It’s fast, easy, and a great way to recognize 
deserving young leaders in our region. An 
independent panel of judges will select the 
award recipients. Award recipients will be 
profiled in a special section of the Toledo 
Business Journal’s November 2020 issue.
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Go to 20under40toledo.com for a 
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Eick, director at Enhanced Capital said. 
“Our team is constantly looking to support 
US-based small businesses that bring back 
jobs and support local communities. Tole-
do Solar is a perfect example of that.”

Toledo Solar is the only US based man-
ufacturer of thin film CdTe rooftop panels 
and the second active CdTe manufacturer 
in the nation. According to the company, it 

is the only manufacturer specifically serv-
ing the non-utility solar market.

“The timing is right to launch this so-
lar venture. From 2008-2013 most US so-
lar companies failed, but the issue was not 
the viability of ‘Cad-Tel’ technology,” To-
ledo Solar’s chief technology officer, Dr. 
Alvin Compaan, said. “Reliable ‘Cad-Tel’ 
solar manufacturing was born here in To-
ledo, Ohio. Solar Cells Inc and their part-
ners at the University of Toledo created 
‘Cad-Tel’ solar films in the 1990s. The 
technology was then successfully commer-
cialized by industry leader First Solar Inc. 

With several decades of collective experi-
ence in ‘Cad-Tel’, a well-developed sup-
ply chain combined with the region’s rich 
knowledge of ‘Cad-Tel’ thin film manu-
facturing, we could not be situated better 
geographically.”

According to the company, CdTe thin 
film panels offer lower degradation and a 
faster payback period for end-user custom-
ers than their silicon counterparts.

Future expansion
Hartel shared with TBJ an aerial pho-

to of the facility. It is positioned on a 30-
acre site with easy access to Route 25 and 

in close proximity to I-75 and the I-80/I-
90 Ohio Turnpike.

The aerial photo showed open and avail-
able land that could support future expan-
sions. Hartel shared that an important ob-
jective was for the solar panel production 
operations to become established and then, 
at the right time, initiate an expansion of 
the facility.

The business has not used economic de-
velopment incentives for the project. Hartel 
advised that the investment group has the 
ability to pull in other investment funding 
when needed to support future growth.
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Shawnee Lofts …Continued from page 1

district and the area has a lot of amenities. 
It’s more so for workforce housing and to 
serve families. It has income rents rang-
ing from 30% to 70% of adjusted median 
income. We are very happy we received 
funding for it.”

Young went on to explain that the State 
of Ohio has certain scoring for its tax cred-
it program, and with this particular proj-
ect and the need for workforce housing 
to support local businesses and manufac-
turing coming to the area, there needs to 
be people. 

“So what we do is we look at the area 
and how it scores. From there, we look at 
market studies to see if there’s demand. 
What usually happens is we go into areas 
that desperately need workforce housing, 
because affordable housing markets are 

usually 20% under market rate, so that’s 
a big deal, because market rate rents can 
be a lot, even in Lima. That’s the differ-
ence between making different payments 
from car payments, rent, etc., and it can 
be a game changer for a lot of these fam-
ilies. So it’s a combination of the score, 
the demand, and the market rent rate, and 
of course, if we can build it for a cost that 
makes sense,” said Young. 

Young noted that the land cost of the 
site is a little higher than the organiza-
tion would typically pay, but he felt like 
it was worth developing and trying to get 
approval. 

The project was approved in late-May 
and was one of 37 developments to receive 
approval. Young noted that St. Mary’s De-
velopment Corp. began working on the 

process in December 2019, and the project 
will take three years to be complete. 

According to Young, the development 
will be part of the organization’s univer-
sal design, which include accessible units 
that adhere to Section 504 fair housing 
laws and feature a range of amenities. 
He noted that the design is beneficial to 
families as people age and there isn’t a 
need to move or switch units. He also ex-
plained that the units are highly energy 
efficient, following ENERGY STAR pro-
gram requirements

“We follow the Enterprise Green 2015 
rules, so there’s a high level of insulation 
and whatnot. Also, with all of our projects, 
we structure rent with a utility allowance. 
So let’s say that for a particular unit, the 
rent is $750 and let’s just say that the util-
ity allowance is $75. Well, we charge $675 
because the total that they pay is $750. So 
you have the utility allowance added to 
their limit. So they’re in charge of paying 
for most of the utilities. But the fact that 

you have this high-level insulation; high-R 
factor; a high level of efficiency; and dish-
washers, stoves, and refrigerators and so 
forth, that really keeps the costs down for 
them and is the whole package of making 
it affordable,” said Young. 

He noted that there’s nothing super fan-
cy about the units, but the affordability 
and amenities included attract tenants. 

St. Mary’s Development Corp. is work-
ing with its long-term partner, Miller-Val-
entine Affordable Housing based in Lib-
erty Township, and is the manager for the 
project and will deal with leasing, man-
aging, and maintaining the property. An-
other local partner on the project is New 
Lima Homes, which has other development 
projects in the area, and will help during 
the development and operating phases of 
the projects. 

BDCL Architects, PC, based in West 
Chester, Ohio, is the architect and Rus-
cilli Construction Co., Inc., is the general 
contractor for the project. 

Toledo Solar
…Continued from page 2
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Focus Federal Credit Union merges with SCU
Focus Federal Credit Union (FFCU) 

has recently merged with Security Credit 
Union (SCU). FFCU is located in Toledo 
with $5 million in assets and one full-ser-
vice branch. Upon completion of this merg-
er, SCU will have 12 full-service branches 
and $509 million in assets.

Christopher Estes, president and CEO 
of SCU commented “With SCU and FFCU 
coming together, it will expand SCU’s com-
mitment to providing exceptional banking 
services. We’re looking forward to being 

part of the exciting and unique communi-
ties of northwestern Ohio as well as tran-
sitioning FFCU’s members to SCU so they 
can experience the dedication and service 
that SCU gives to its members. We take 
ownership in being dedicated to improving 
the financial well-being of our members 
through our economically priced and con-
veniently delivered services. SCU is dedi-
cated to making our mark in the greater To-
ledo and Port Clinton communities.” 

In addition to its 12 branch offices, 

SCU participates in a nationwide ATM 
network, offers online and mobile bank-
ing, and a full suite of financial products 
and services.  

Security Credit Union, headquartered 
in Grand Blanc, Michigan, has been com-
mitted to providing secure and convenient 
service since 1949, according to the orga-
nization. With more than 49,000 members 
and 12 locations, SCU attends the finan-
cial needs of members across the state of 
Michigan and northwestern Ohio. 

20 Under 40 leadership program seeking nominations 
Nominations for the 25th annual 20 Under 40 leadership 

recognition event that salutes young, dynamic leaders under 
the age of 40 will be accepted through July 13, 2020. The 20 
Under 40 program focuses on individuals in northwest Ohio 
and southeast Michigan who have distinguished themselves 
in their careers and/or as volunteers in their community.

Nominating is fast, easy, and a great way to recognize 
deserving young leaders.  To submit your nomination, go to 
www.20under40toledo.com  and complete the electronic form 
by Monday, July 13, 2020.  Minimal information is required 
– name, company, and email address.  To be eligible, candi-
dates must be under 40 years of age as of June 30, 2020. 

Those nominated are required to complete a personal pro-
fi le including information on their career achievements and 
community involvement.  An independent panel of judges 
then selects 20 candidates for recognition.

“2020 has certainly been an unusual year for all of us and 
because of that the opportunity to discover and recognize 

great young leadership in our communities is even more 
important than ever.  Please consider nominating deserv-
ing individuals for their valuable contribution and dedica-
tion to their professional life and/or community. We encour-
age nominations from all around northwestern Ohio and 
southeast Michigan,” said Fadi Nahhas, chair of the execu-
tive committee, Eastman & Smith LTD. “Eastman & Smith 
is very proud of its 25 years of support to the successful 20 
Under 40 program, and the leaders it has recognized all of 
those years” he added.

The 2020 recognition program is scheduled to take place 
at the Valentine Theatre on Thursday, October 29, 2020 
and will include special emphasis on the 25th year mile-
stone.  Alumni celebrating 5 (2015), 10 (2010), 15 (2005), 
and 20 (2000) year anniversaries will be recognized dur-
ing the program. Go to www.20under40toledo.com for a 
complete list of past awardees.  Previous awardees are en-
couraged to update their contact information by emailing 

information@20under40toledo.com.
The 20 Under 40 sponsors are pleased to announce that 

Dana Incorporated has joined Eastman & Smith LTD., Fifth 
Third Bank, Plante & Moran, The Andersons, and Univer-
sity of Toledo (UToledo) as a sponsor of the 25th year of the 
20 Under 40 recognition program. Leadership Toledo and 
the Toledo Business Journal are community and media part-
ners, respectively, and the Creative Block and UlrichPinciot-
ti serve as creative partners.  Community support is provid-
ed by EPIC Toledo, Imagination Station, The Toledo Reper-
toire Theatre, The Toledo-Lucas County Public Library, Tole-
do Alliance for the Performing Arts, Toledo Museum of Art, 
Toledo Opera, Toledo Zoo, and Valentine Theatre. 

For the 25th consecutive year, Chrys Peterson, former 
WTOL news anchor, will serve as master of ceremonies at 
the 2020 recognition / awards event on Thursday, October 
29, 2020 at The Valentine Theatre, 410 Adams Street at Su-
perior in Toledo.
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Alan B. Lancz & Associates, Inc.

Toledo

The Ashley Group

Maumee, Sandusky

Ameriprise Financial Services, Inc.

Multiple locations

Ameritas Investment Corp.

Perrysburg

Baird

Maumee

Berthel, Fisher & Co. Financial Services, Inc.

Toledo

Bollin Wealth Management, LLC

Perrysburg

Camelot Portfolios, LLC

Maumee

Capital Management Strategies, LLC

Toledo

Cetera Advisors, LLC

Toledo

Charles Schwab

Perrysburg

Citizen Advisory Group

Perrysburg

Citizens Wealth Management Group

Bluff ton, Bowling Green, Toledo

Citizens Securities

Toledo

CLA

Toledo

Creative Financial Partners

Perrysburg

Croak Asset Management

Toledo

Croghan Trust & Investment Services

Fremont, Maumee

DBR & Co.

Toledo

Edward Jones

Multiple Offi  ces

Equity Planning Group

Toledo

Farmers & Merchants Investment Services

Multiple Offi  ces

Fidelity Investments

Ann Arbor

Fifth Third Securities, Inc.

Toledo

Fourth Dimension Financial Group

Perrysburg

Garrison Financial, LLC

Toledo

Glass City Federal Financial Solutions

Maumee, Toledo, Bowling Green

Hantz Financial Services, Inc.

Maumee

Hartmann & Associates

Toledo

Heritage Financial Advisors, LLC

Waterville

Huntington Financial Advisors

Toledo, Perrysburg, Rossford

Indicator Advisory Corp.

Toledo

Informative Financial Services

Toledo

Kersten Wealth Management Group

Perrysburg

KMG Fiduciary Partners, LLC

Toledo

Lehner Carroll Shope Capital Management

Perrysburg

McDonald Partners, LLC

Toledo, Ann Arbor

Merrill Lynch

Multiple Offi  ces

Morgan Stanley Wealth Management

Multiple Offi  ces

Munn Wealth Management

Maumee

Patton Wealth Management

Maumee

PNC Wealth Management

Toledo

Premier Wealth

(Formerly First Federal Bank 

Wealth Management)

Multiple Offi  ces

Premier Wealth Management Group

Toledo

Prospera Financial Services

Maumee

Raymond James Financial Services

Multiple Offi  ces

Rehmann Financial

Toledo

Retirement Group, LPL

Toledo

Toledo 
Area Leading Financial AdvisorsLeading Financial Advisors is a resource 

being provided to Toledo Business Journal 

and Development News readers.

We have worked to indentify fi nancial 

advisors in our area with the highest 

levels of assets under management 

(AUM*). At this current stage, fi nancial 

advisors are included from a geographical 

area with a radius of approximately 35 

miles around Toledo. We are interested in 

expanding this geography with time.

Information from public records fi lings, 

third party industry sources, and area 

fi nancial advisory fi rms has been used in 

this eff ort.

We are continuing to learn about 

registered fi nancial advisors that may 

qualify for inclusion who have high levels 

of assets under management. We seek 

information from area professionals that 

will assist these eff orts. 

* AUM is reached by investment advisory 

assets or brokerage assets or both combined, 

confi rmed through individual advisors and 

fi rm representatives.

Financial Advisory Firms

         ou have a world to explore. You have a passion 
         to follow. You have a desire to enjoy all that life 
has to offer. And at Fifth Third Private Bank, we’re 
here to help write your story. 

When you partner with us, we’ll provide you with 
a dedicated, local advisor, backed by a team of 
financial professionals and digital solutions. 

Together, we can achieve even more. 

Let’s write your story.
53.com/privatebank

Y
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Retirement Guys Formula, LLC

Maumee

Savage and Associates, Inc.

Toledo, Bowling Green, Findlay

Skotynsky Financial Group, LLC

Perrysburg

Skylight Financial Group

Toledo, Sylvania

Seegert & Seegert Financial Advisors

Monroe

Standing Firm Financial

Bowling Green

State Bank

Toledo, Defi ance, Findlay

Summit Wealth Management Group / UBS

Sylvania

Strategic Investment Advisors

Sylvania

TDC Investment Advisory

Maumee

Touchstone Wealth Partners / UBS

Sylvania

Transamerica Financial Advisors

Maumee

UBS Financial Services, Inc.

Sylvania, Sandusky

Venture Visionary Partners

Toledo

Treece Investment Advisory Corp.

Toledo

Vantage Financial Group

Toledo

Voya Financial Advisors, Inc.

Toledo

Wells Fargo Advisors, LLC

Multiple Offi  ces

Paul Abendroth, AIF®

DBR & Co.

Sandra M. Adam, CFP®, CRPC®

Merrill Lynch

Anthony Thomas Adamshick

Merrill Lynch

Christopher Thomas Anteau

Berthel, Fisher & Co. Financial Services, Inc.

James Michael Aubry

Wells Fargo Advisors, LLC

Nolan Baker

Retirement Guys Formula, LLC

Beau Barrow, CFP®

Glass City Federal Financial Solutions

Charles Robert Bennett

Prospera Financial Services

David Bodner, ChFC®, CLU®, CLTC®

Skylight Financial Group

Donna Bogan, CLU®, ChFC®, CRPC®

Hartmann & Associates

Richard Todd Bohn

Raymond James Financial Services

William Bohney

Farmers & Merchants Investment Services

Brian Boisselle, LPL®

Citizens Wealth Management Group

Deborah S. Boisselle, LPL®

Citizens Wealth Management Group

Phillip Bollin, CFP®

Bollin Wealth Management, LLC

Ryan Borucki, CFP®, C(k)P

DBR & Co.

Thomas Gerard Briggs

Raymond James Financial Services

Scott Douglas Brown, MBA

Edward Jones

Scott Matthew Brown, CFP®, AAMS®

Edward Jones

Christopher Basil Brzuchalski

PNC Wealth Management

Jeff  Bucher

Citizen Advisory Group

Kevin Bucher, RICP®

Citizen Advisory Group

Michael Buganski

Skylight Financial Group

Shawn Michael Burke

Wells Fargo Advisors, LLC

Robert James Buschur

Wells Fargo Advisors, LLC

John Campbell, CLU®, ChFC®, CFP®, AIF®

Savage and Associates, Inc.

Beth Carr

Premier Wealth

(Formerly First Federal Bank Wealth Management)

Mark Clair

Retirement Guys Formula, LLC

David Clarke, CLU®, ChFC®, CFBS®

Skylight Financial Group

Kevin J. Clingaman

Huntington Financial Advisors

Rick L. Cocke

Summit Wealth Management Group / UBS

Theresa Cooper

Patton Wealth Management

Michael Raymond Creps

Merrill Lynch

Eric Croak, CFP®

Croak Asset Management

Timothy Robert Croak

Croak Asset Management

Matthew Darah, CPFA®

Merrill Lynch

Bruce Deboer, CLU®, ChFC®, CLTC®

Skylight Financial Group

Cleves R. Delp, ChFC®

TDC Investment Advisory

Matthew Detrick, ChFC®, CRPC®

Merrill Lynch

Bradford G. Dolgin

Summit Wealth Management Group / UBS

Michael Donahue, AAMS®, CRPC®, CPFA®

Merrill Lynch

Eric Donofrio, CFP®

PNC Wealth Management

Jason Elchert

Savage and Associates, Inc.

Earl B. Emery, CFP®

Cetera Advisors, LLC

Shane Ewbank, CPWA®, CRPC®, CRPS®

Merrill Lynch

Alan Fadel

Morgan Stanley Wealth Management

Dan Finkel, CFP®, AIF®

Savage and Associates, Inc.

Craig D. Findley, CPWA®

Venture Visionary Partners

Brady Fineske, CFP®

TDC Investment Advisory

Michael Ray Foster

Wells Fargo Advisors, LLC

Robert Matheson Fox III, CRPS®, CRPC®, CFP®

Morgan Stanley Wealth Management

Brian J. Funkhouser, CRPS®, CRPC®

Venture Visionary Partners

Thomas J. Gagnet

Touchstone Wealth Partners / UBS

Neil C. Garrison

Garrison Financial, LLC

Troy A. Greeley

Wells Fargo Advisors, LLC

Wendy Lamberg Greeley

Merrill Lynch

842 W. South Boundary St.
Perrysburg, OH 43551

419.878.3934
bollinwealth.com
phil@bollinwealth.com

No. So what do you do?

Easy. Choose a fi nancial advisor who:
Places clients’ interests fi rst by adhering 
to the Fiduciary Standard of Care
Eliminates confl icts of interest with 
fee-only fi nancial planning instead of 
commission-based sales
Provides unbiased fi nancial planning 
advice with the Certifi ed Financial 
Planner standard of excellence

Visit www.bollinwealth.com or 
schedule a meeting with the advisors 
at BWM to learn more about what 
makes us the better choice.

Leading Area Financial Advisors / Certified Financial Planners® 
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Richard Gum Jr., CFP®

Morgan Stanley Wealth Management

Jerry Hahn, CFP®

Baird

James Carl Happ

Merrill Lynch

Ann Hartmann, MBA, AEP®, CLU®, ChFC®

Hartmann & Associates

Chris Heerdegen, CFBS®

Skylight Financial Group

Dick Herrick, CLU®, ChFC®

TDC Investment Advisory

Jim Herrick, CFP®

TDC Investment Advisory

Mark Hetrick

Wells Fargo Advisors, LLC

David Himich

Morgan Stanley Wealth Management

Carleton “Holly” Hollister

Savage and Associates, Inc.

Michael Holly

Charles Schwab

Charles Ide II

Morgan Stanley Wealth Management

Callie Jacoby, CFP®

PNC Wealth Management

Chris Jakyma, JD, CTFA®, AEP®

State Bank

Bob Jesionowski

Wells Fargo Advisors, LLC

Holly Christine Jensen

Prospera Financial Services

Philip Johnson, CLU®

Savage and Associates, Inc.

Marcus William Jones

Wells Fargo Advisors, LLC

Craig Joseph

Equity Planning Group

Bill Kanary

Savage and Associates, Inc.

Russell A. Karban, CFP®, ChFC®, AIF®

Savage and Associates, Inc.

David Kaser, CFP®

KMG Fiduciary Partners, LLC

Rick Kaser, CFP®

KMG Fiduciary Partners, LLC

Kathy Kawczynski, CLU®, ChFC®, CFBS®, CLTC®

Skylight Financial Group

Merel Keck

Wells Fargo Advisors, LLC

Ryan Phillip Kelley

Retirement Group, LPL

Mike Kelso

Croghan Trust & Investment Services

Brad Kersten

Kersten Wealth Management Group

Phillip Kinney, CFP®

Wells Fargo Advisors, LLC

Mark Klopfenstein

Premier Wealth

(Formerly First Federal Bank Wealth Management)

Bob Kneisley, RIA®, CEO

Indicator Advisory Corp.

Crystal K. Lagger, CFP®

Wells Fargo Advisors, LLC

Alan Lancz

Alan B. Lancz & Associates, Inc.

Gary LeSage, AIF®

Savage and Associates, Inc.

Jeff rey Peter Levesque

Merrill Lynch

Robert S. Loeb, CFP®, CPWA®

Touchstone Wealth Partners / UBS

Maher Joseph Majdalani

Morgan Stanley Wealth Management

Monica Malhoit, CFP®

Morgan Stanley Wealth Management

Rita Mansour, CPWA®

McDonald Partners, LLC

John Mayer

Morgan Stanley Wealth Management

Stephen Mayor

Morgan Stanley Wealth Management

Devon Frances McArdle

McDonald Partners, LLC

Michael S. McCullough

Touchstone Wealth Partners / UBS

Sean Joseph McGhee

Berthel, Fisher & Co. Financial Services, Inc.

Daniel Michael McHugh

Merrill Lynch

Tyler R. McKean, AWMA®

Touchstone Wealth Partners / UBS

Aaron Mechling

KMG Fiduciary Partners, LLC

John V. Melick III

Baird

Philip Alan Mendel

Morgan Stanley Wealth Management

Patrick John Mollenkamp

Merrill Lynch

Tyson A. Moore

Transamerica Financial Advisors

Darren T. Munn

Camelot Portfolios, LLC

David Munn, CFP®

Munn Wealth Management

Michael Nusbaum

Premier Wealth Management Group

John T. O’Brien, AIF ®, CRPS®, CRPC®

Venture Visionary Partners

Lee W. Odegaard

Edward Jones

Miles O’Mailia

Patton Wealth Management

David S. Patton

Patton Wealth Management

Dan Peffl  ey, CLTC®, CFS®

Premier Wealth Management Group

Chris Pharis

Merrill Lynch

Michelle Pommeranz, CFP®

Lehner Carroll Shope Capital Management

James J. Porea

Touchstone Wealth Partners / UBS

Jennifer Poirier, CFP®

PNC Wealth Management

Allan Michael Poturalski

Morgan Stanley Wealth Management

Chaz Price, CFP®

America’s Retirement Headquarters

Jim Prisby

Wells Fargo Advisors, LLC

David Quinn

Wells Fargo Advisors, LLC

Jane Marie Rahe

Fifth Third Securities, Inc.

Douglas James Rechtine

Premier Wealth Management Group

Robert W. Retzloff 

Venture Visionary Partners

Stanley Clyde Riggs

Standing Firm Financial

Deborah Ann Robinson, CFP®

Edward Jones

Joshua Rochon, CFP®

Fourth Dimension Financial Group

Cynthia S. Roepke, CFP®

Fifth Third Securities, Inc.

Mickey Rosenberg, CLU®, ChFC®, AIF®

Savage and Associates, Inc.

Edward L. Roth

Raymond James Financial Services

Bob Ruff , ChFC®

Skylight Financial Group

Joel Rupp

Morgan Stanley Wealth Management

Mary Ann Sanford

Morgan Stanley Wealth Management

Charlotte Sargeant

Heritage Financial Advisors, LLC

Michael Sassaman

Capital Management Strategies, LLC

Kelly Savage, AIF®

Savage and Associates, Inc.

Sean Savage, ChFC®, AIF®, CLU®

Savage and Associates, Inc.

Jennifer Scroggs

Premier Wealth

(Formerly First Federal Bank Wealth Management)

Kevin Paul Seegert, CFP®

Seegert & Seegert Financial Advisors

Dale Seymour, MSM, CLU®, ChFC®

Skylight Financial Group

Gloria Sheline, CFP®

Munn Wealth Management

567-336-9090
419-266-4635 Cell
schwab.com/perrysburg

©2019 Charles Schwab & Co., Inc. (“Schwab”) All rights reserved. 

Member SIPC. MWD100390-12 (0817-73TX) ADP98813-00 (3/18)

Michael Holly
Independent Branch Leader 
and Financial Consultant
Perrysburg Independent Branch

Charles Schwab

419-259-7869
Jane.rahe@53.com

Licenses: Series 7 

and Series 66

Fifth Third Securities is the trade name used by Fifth Third Securities, Inc., member 

FINRA/SIPC, a wholly owned subsidiary of Fifth Third Bank, National Association, a registered 

broker-dealer, and a registered investment advisor registered with the U.S. Securities and 

Exchange Commission (SEC). Registration does not imply a certain level of skill or training.

Securities, Investments, Investment Advisory Services, and Insurance:

Are Not FDIC Insured Off er No Bank Guarantee May Lose Value

Are Not Insured By Any Federal Government Agency Are Not A Deposit

Insurance products made available through Fifth Third Insurance Agency, Inc. 

and are not off ered in all states.

Jane Marie 
Rahe
Fifth Third 
Securities, Inc.

419-259-0391
Cynthia.roepke@53.com

Licenses: Series 7 

and Series 63

Fifth Third Securities is the trade name used by Fifth Third Securities, Inc., member 

FINRA/SIPC, a wholly owned subsidiary of Fifth Third Bank, National Association, a registered 

broker-dealer, and a registered investment advisor registered with the U.S. Securities and 

Exchange Commission (SEC). Registration does not imply a certain level of skill or training.

Securities, Investments, Investment Advisory Services, and Insurance:

Are Not FDIC Insured Off er No Bank Guarantee May Lose Value

Are Not Insured By Any Federal Government Agency Are Not A Deposit

Insurance products made available through Fifth Third Insurance Agency, Inc. 

and are not off ered in all states.

Cynthia S. 
Roepke, CFP®

Fifth Third
Securities, Inc.
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Gregory Ellis Shemas

Raymond James Financial Services

Grant Sims, CFP®

Munn Wealth Management

Matthew Jon Skotynsky

Skotynsky Financial Group, LLC

Mark Smigelski

Savage and Associates, Inc.

Ryan Smith

Merrill Lynch

David Robert Snell

Morgan Stanley Wealth Management

Drew Snell

Morgan Stanley Wealth Management

Tad Sobieszczanski, CFP®

TDC Investment Advisory

John D. Spengler

Touchstone Wealth Partners / UBS

Carey M. Stansbury

Informative Financial Services

Sherri Stansbury

Informative Financial Services

Daniel N. Steinberg, CLU®, ChFC®, AIF®

Vantage Financial Group

William James Stevens

Merrill Lynch

Spencer D. Stone Jr., CIMA®

Summit Wealth Management Group / UBS

Stephen Fredericks Sutherland

Wells Fargo Advisors, LLC

Robert Swansboro, CFP®

PNC Wealth Management

David Theiss

Fifth Third Securities, Inc.

Craig Thistlethwaite

Morgan Stanley Wealth Management

Robert M. Thompson

Merrill Lynch

Larry Tomczak, CLU®, ChFC®, CLTC®

Skylight Financial Group

Stephen S. Trudel, AAMS®

Edward Jones

Joel Tschantz, AIF®

Savage and Associates, Inc.

Christopher Tucker

Wells Fargo Advisors, LLC

Jeff  Turner

Savage and Associates, Inc.

J. Brad Tyo

Summit Wealth Management Group / UBS

Gregory Wagoner, CFP®, MBA, CLTC®

Ameriprise Financial Services, Inc.

William Todd Wagoner, CFP®

Ameriprise Financial Services, Inc.

Christopher Otto Walker, CRPC®

Ameriprise Financial Services, Inc.

Paul Wannemacher, CPA®, PFS®, CFP®

Croghan Trust & Investment Services

Craig A. Warnimont, CFA®

Summit Wealth Management Group / UBS

John Robert Weinert

Wells Fargo Advisors, LLC

Glenn Weisner

Merrill Lynch

David Williams

Merrill Lynch

Deborah Williams

Morgan Stanley Wealth Management

Chris Winters, CRPS®, CPFA®

TDC Investment Advisory

Angie Wingerd, ChFC®, CFP®, CFBS®, CLTC®

Skylight Financial Group

Gary Wise, CLU®, ChFC®, CFBS®, ChSNC®

Skylight Financial Group

Kenneth J. Wise

Touchstone Wealth Partners / UBS

Kenneth J. Wise II, CFP®

Touchstone Wealth Partners / UBS

Allen Wright, CFP®

CLA

Sasha Wright, CFP®

Heritage Financial Advisors, LLC

Kent Wyse, CLU®, ChFC®, CLTC®

Skylight Financial Group

Richard Youssef

Voya Financial Advisors, Inc.

the best in local 
banking has a  
new name.

Together, we formed 

Premier Bank. You’ll 

enjoy more products, 

enhanced services—and 

the same great banking 

relationships. 

yourpremierbank.comMember FDIC

419-259-7678
David.theiss@53.com

Licenses: Series 7, Series 24, 

Series 53 & Series 66

Fifth Third Securities is the trade name used by Fifth Third Securities, Inc., member 

FINRA/SIPC, a wholly owned subsidiary of Fifth Third Bank, National Association, a registered 

broker-dealer, and a registered investment advisor registered with the U.S. Securities and 

Exchange Commission (SEC). Registration does not imply a certain level of skill or training.

Securities, Investments, Investment Advisory Services, and Insurance:

Are Not FDIC Insured Off er No Bank Guarantee May Lose Value

Are Not Insured By Any Federal Government Agency Are Not A Deposit

Insurance products made available through Fifth Third Insurance Agency, Inc. 

and are not off ered in all states.

David
Theiss
Fifth Third 
Securities, Inc.

Allen Wright, CFP®
CLA

419-244-3711
allen.wright@CLAconnect.com

Investment advisory services are 

off ered through CliftonLarsonAllen 

Wealth Advisors, LLC, an SEC-registered 

investment advisor
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Harbor, a Toledo-based mental health pro-
vider that treats over 23,000 patients each 
year, has been awarded funding from the Fed-
eral Communications Commission (FCC) for 
the continuation of telehealth services dur-
ing the coronavirus pandemic. The FCC’s 
COVID-19 telehealth program, authorized 
by the Coronavirus Aid, Relief and Econom-
ic Security (CARES) Act, has approved fund-
ing for 185 healthcare providers in 38 states 
plus Washington, DC. The COVID-19 tele-
health program will help healthcare provid-
ers provide connected care services to pa-
tients at their homes or mobile locations in 
response to the novel coronavirus 2019 dis-
ease pandemic.

Harbor was awarded $328,126 to contin-
ue comprehensive mental health and sub-
stance use assessment and treatment for all 
patients, including psychiatric evaluations 
and pharmacological management, psycho-
logical testing and evaluations, primary care 
and employee assistance program (EAP) ser-
vices. The funding will help cover costs for 

laptop computers, tablets, a patient wellness 
application license, mobile data plans, vid-
eo telehealth licenses, and other telehealth 

equipment, noted offi cials. The devices al-
low for HIPAA compliant telehealth ser-
vices for patients with mental health and/

or substance use disorders. A patient well-
ness app provides an additional level of sup-
port for the patients between treatment ses-
sions and has built-in links to contact Harbor 
as needed. Harbor is providing services for 
current and new patients, regardless of their 
insurance status.

Services provided via telehealth help to 
ensure social distancing of staff and pa-
tients, noted offi cials, and continued deliv-
ery and expansion of these critical services 
also help to reduce unnecessary emergency 
department visits and psychiatric inpatient 
hospitalization.

Harbor has 20 locations across Lucas, 
Wood, Defi ance, and Hamilton counties. Ser-
vices include counseling, psychiatry services, 
substance use disorder assessment and treat-
ment, and developmental and behavioral pe-
diatrics. The mission, according to the orga-
nization, is to improve the health and well-
being of individuals and families by provid-
ing the highest quality compassionate care 
possible.

TechnologyTechnology
for the for the WorkplaceWorkplace

Harbor awarded COVID-19 telehealth funding 

Harbor Behavioral Health has 20 locations across  Lucas, Wood, Defi ance, 

and Hamilton countines, including this one in Perrysburg
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www.thinkinterlink.com 800-655-5465

Powerful.Powerful.

Proven.Proven.

Professional.Professional.
Discover the Full Potential
of Your Warehouse with
Warehouse-LINK® WMS!

Ohio leads national coalition against robocalls
Ohio Attorney General Dave Yost, along 

with 51 other attorneys general, recently en-
couraged the Federal Communications Com-
mission (FCC) to facilitate continued collab-
oration between states and telecom compa-
nies to help trace illegal robocalls to their 
source. 

“Every spear needs a tip,” Yost said. “A 
call-tracing collaboration between state at-
torneys general and the telecom players who 
route the traffi c will sharpen our ability to 
protect Ohioans.”

Under the TRACED Act, which became 
law in December 2019, the FCC will select 
a single registered association to manage the 
work to trace back illegal robocalls. Because 
a call can pass through the networks of many 
telecom companies before reaching its fi nal 
destination, tracing that call – which is key 

to enforcing laws against illegal robocallers – 
requires collaboration between telecom com-
panies and state attorneys general. 

In their comments, the attorneys general 
note that traceback investigations are neces-
sary for law enforcement to more effi cient-
ly identify and investigate illegal robocallers 
and expose voice service providers that assist 
and facilitate illegal robocallers.

For the past several years, attorneys gen-
eral have encouraged the telecom industry 
to increase the number and speed of trace-
back investigations each month. Many tele-
com companies have joined this effort and 
are working hard to stop illegal robocall-
ers. Traceback investigations are more ur-
gent than ever because of coronavirus-re-
lated robocall scams, including those relat-
ed to coronavirus relief checks, pitches for 

coronavirus test kits, health plans offering 
coronavirus testing, work-from-home offers 

preying on job-seekers, and scams offering 
relief for utility bills, student loans, taxes, or 
other debt.  

Since 2018, Ohio has been a member of a 
coalition of 45 states working with the tele-
com industry to combat robocalls by imple-
menting commonsense business practices to 
minimize illegal robocalls and to trace these 
calls back to their source.  

In March, Attorney General Yost rolled 
out his offi ce’s Robocall Enforcement Unit 
to combat the problem. Ohioans can report 
unwanted robocalls by texting “ROBO” to 
888111, visiting OhioProtects.org, or call-
ing 1-800-282-0515.

Attorney General Yost is joined in submit-
ting these comments by the attorneys general 
of every state, along with the District of Co-
lumbia and Puerto Rico.

Low orbiting satellites for broadband face headwinds
Low earth orbiting (LEO) satellites are 

being positioned as a solution to bridge the 
digital divide, as they will be able to reach 
remote parts of the country, promising fi -
ber-like data speeds. Amazon and SpaceX, 
two of the leading LEO satellite operators, 
are among the key proponents.

A new report from CoBank’s Knowl-
edge Exchange division examines the feasi-
bility of LEO satellite broadband networks 
and what business model is best positioned 

for success. The report identifi es signifi cant 
headwinds the industry will contend with 
before its full potential might be realized.

“Globally, there’s a very large market 
that’s gone untapped as nearly four billion 
people don’t use the internet, with lack of ac-
cess being the biggest factor,” said Jeff John-
ston, lead communications economist with 
CoBank. “There’s reason for optimism that 
LEO satellites can deliver on their broad-
band promise, but the path to commercial 

viability is littered with uncertainty and 
challenges.”

Satellite research and analytics firm 
Quilty Analytics has a bearish view on 
venture capital-backed satellite companies 
in light of COVID-19. Out of the six space 
sectors the fi rm believes are most vulnera-
ble, it cited the LEO segment as having the 
highest risk. Access to private funding is 
critical to develop the technology and net-
work ecosystem.

The space industry is concerned about 
the theoretical scenario, called the Kessler 
syndrome, whereby the density of LEO sat-
ellites is high enough that collisions between 
them generate space debris that increase the 
likelihood of further collisions.

Competition in the broadband market 
represents another challenge. Being able to 
penetrate the urban and suburban markets is 
probably an important consideration for the 

Ohio Attorney General Dave Yost

(…continued on page 24)
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Financial
Accounting & Assurance
Financial Outsourcing Solutions
Tax Compliance & Consulting

Data & Cybersecurity
Business Intelligence & Analytics
Data Modeling & Management
Information & Cybersecurity

Operations
Performance Diagnostics
Process Improvement
Business Transformation

Technology
Business Software & Automation
Custom Applications Development
IT Strategy & Support

People
Executive Search & Recruiting
Human Resource Strategy
Workforce Development

Business Advisory
Starting a Business
Growing a Business
Transitioning a Business

OUR CAPABILITIES 
INCLUDE

Jim Haubrock, CPA
Shareholder

JHaubrock@cshco.com
937.496.4403

Lydia Cornett, CPA
Manager
LNCornett@cshco.com
419.386.0089

What’s your destination? Are you looking to translate 
data into business intelligence? Do you need to scale your 
operations and management systems for growth? Does 
your employee training program need recalibrating?

Wherever you’re headed, chances are we’ve been there. 
Clark Schaefer Hackett is among the 100 largest CPA 

& advisory firms in the U.S., but we’re far from a 
Our capabilities are far 

reaching and we’re ready to share the know-how 
you need to chart a course to success. 

Learn more at cshco.com

Glenn Plunkett
Clark Schaefer Hackett
gaplunkett@cshco.com

A lthough IT spending contin-
ues to grow, many executives 

are not realizing a meaningful re-
turn on their technology invest-
ment. With unsatisfactory imple-
mentation results, bottlenecks, 
processing headaches or more 
going wrong, execs can fi nd their 
technology not fully meeting their 
needs.

Technology must be optimized 
to be a competitive advantage. 
Are one of these barriers prevent-
ing you from reaping rewards from 
your technology tools?
Old Technology

Technology solutions have a 
limited lifetime—performance will 
degrade, business processes will 
change, better technology will be-
come available and most vendors 

sunset support for aging systems.
If you’re still using legacy tech-

nology systems, upgrading will 
provide many benefi ts. Your return 
on technology investments de-
creases over time; you should con-
tinuously evaluate and modernize 
your technology stack.
Untrained Users

Do not assume your staff auto-
matically knows how to use your 
systems. During initial end user 
training users often only absorb the 
minimum amount of knowledge 
necessary to accomplish their job. 
As well, new hires may not receive 
an adequate level of training.

Training and re-training provides 
an opportunity to remind users of 
your policies and procedures and 
helps leverage your investment in 
the system.
Uncustomized Technology

Technology tools must support 
new ways of doing business, and 

systems must change according-
ly. Off-the-shelf software may re-
quire you to alter your way of do-
ing things to accommodate it.

Custom software solutions can 
mitigate this hardship. They bridge 
gaps between systems or imple-
ment custom workfl ows from the 
ground up. Often, the cost of cus-
tom solutions can be recouped 
quickly with productivity savings.
Adequate Work-Arounds

If you are using multiple tech-
nology tools to accomplish one 
task or using people to perform 
tasks that a computer should be 
doing, technology is not serving 
your business.

Business users commonly turn 
to spreadsheets to get their work 
done because the business sys-
tems at their disposal cannot do 
what they need. Reporting, data 
manipulation and workfl ow auto-
mation are areas where business-

es effectively employ a technolo-
gy tool with a manual component, 
but they could be completely au-
tomated.

We’ve seen fully leveraged tech-
nology cut month-end closing 
time from weeks to days. Can your 
technology be employed in a bet-
ter way? Rather than accepting 
manual work for repetitive tasks, 
put technology to work and free 
up people to be productive and 
creative.

ADVISOR

Sponsored by

419-841-2848
cshco.comAll content provided in this article is for informational purposes only. Matters discussed in this article are subject to change. For up-to-date information on this subject please contact a Clark 

Schaefer Hackett professional. Clark Schaefer Hackett will not be held responsible for any claim, loss, damage or inconvenience caused as a result of any information within this article.

4 Reasons Your Technology Isn’t Working



DEVELOPMENT NEWS JULY 2020 · TOLEDO BUSINESS JOURNAL · 13

Recognize the skills and expertise of this year’sRecognize the skills and expertise of this year’s

For Advertising Info: 

419.865.0972
Space Reservation: 07.20.20

Coming Next Month in

THLPS investing $2.6M in Toledo Harbor Lighthouse
Lighthouse is undergoing a renovation and restoration to be completed this year

The Toledo Harbor Lighthouse Preserva-
tion Society (THLPS), an all volunteer 501(c)
(3) non-profi t organization with over 400 
members, is investing $2.6 million to ren-
ovate and restore the Toledo Harbor Light-
house. According to Sandy Bihn, president, 
THLPS, the current phase of the project in-
cludes a total of $638,000. 

The Toledo Harbor Lighthouse is a three-
story structure with an annex, a cellar, and a 
three-story tower, totaling 4,000 square feet. 
The restoration has three overall phases – 
one is the exterior, windows, doors, etc.; the 
second is for plumbing, electric (the electric 
is and will be from solar panels), and other 
infrastructure, and the third is fi nishing and 
furnishing.  

“This $638,000 will replace some bricks 
and secure the fi rst fl oor, and windows and 
shutters – already purchased – will also be 
installed. We are also replacing some doors,” 
said Bihn.

Duket Architects, based in Toledo, is 
the architect for the project, and the gener-
al contractor will be decided in the coming 
weeks as the project is out for bid. The cur-
rent project is expected to begin this summer 
and should be completed sometime this year. 
The remaining restoration projects and tim-
ing depends on funding.

“Every effort is being made to restore the 
lighthouse to its original composition.  Elec-
tricity will be from solar and the water will 

be gray water with drinking water brought 
in. There will also be a marine wastewater 
system,” said Bihn. “We have raised nearly 

$90,000, which provides naming rights for 
each window, and we currently have a cap-
ital campaign to put names on the step ris-
ers.  One vision is to have art in the fi rst fl oor 
of the tower which depicts the view from 
the top of the tower – about 64 feet out of 
the water.”

Bihn noted that the projects will create 

new construction jobs, and once the restora-
tion is completed, there will be a need for a 
lighthouse manager.

“Once the lighthouse is restored, there 
will be four ‘keepers’ at the lighthouse wel-
coming boaters and guests.  The lighthouse 
will be open from spring through fall.  It will 
be a major tourist destination and contribute 
to the region’s economy,” 

Bihn also went on to explain the history 
of the lighthouse, as THLPS’ mission is to 

restore, promote, and educate about the his-
toric lighthouse. 

“The lighthouse was dedicated May 23, 
1904.  The navigational light was automat-
ed in the 1960s and then no Coasties stayed 
at the lighthouse.  In 1989, the federal gov-
ernment was going to ‘get rid’ of the light-
house. The crib lights at the outfall of the 
Maumee River in Maumee Bay had already 
been demolished, but lighthouse enthusiasts 
saved the Toledo Lighthouse,” said Bihn. 
“The Coast Guard spent about $1 million se-
curing the lighthouse which installed a steel 
wall and boulders around the lighthouse and 
put cement block windows in the fi rst fl oor 
to stop vandalism.  

“The structure of the lighthouse built on 
the ‘crib’ is in good shape,” explained Bihn.  
Toledo’s Lighthouse is architecturally unique 
with a buff brick – Romanesque style with 
the roof like the upside down hull of a ship.  
The Toledo Lighthouse is still operational 
and a navigational aide for the Toledo ship-
ping channel.  And the Toledo Lighthouse is 
a positive for Lake Erie.”

Bihn noted that there was interest from 
tourism companies from all over the coun-
try to restore the lighthouse.

“We want to thank Lucas County, Tole-
do Metropolitan Area Council of Govern-
ments (TMACOG), and the Ohio Department 
of Transportation (ODOT) for their help to 
make this project happen,” concluded Bihn.

The Toledo Harbor Lighthouse on Lake Erie will undergo a $2.6 million renovation
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Ohio has created three programs to help 
small and medium-sized businesses dur-
ing the coronavirus pandemic, according 
to Ohio Governor Mike DeWine and Lieu-
tenant Governor Jon Husted

“Ohio businesses are working hard to re-
open responsibly, and these programs can 
give them a boost,” DeWine said. “The new 
funding initiatives will help sustain busi-
nesses in the short-term and position them 
for growth in the long-term.”

Two of the new programs will offer 
grants to businesses that either manufac-
ture personal protective equipment (PPE) 

or are owned and operated by minorities 
or women. The third program will make 
loans available to businesses in Ohio’s Ap-
palachian region.

“Ohioans have been drivers of innovation 
throughout our history, and we are working 
to support them and partner with them so 
they can continue to succeed, especially in 
diffi cult times,” said Husted.

All three programs will be administered 
by the Ohio Development Services Agen-
cy (ODSA).

“Our priority is to help Ohio businesses 
and the people of Ohio. These funds will 

help businesses weather the current crisis 
and keep Ohio workers on the job,” direc-
tor of ODSA Lydia Mihalik said.

Ohio PPE Retooling and 
Reshoring Grant Program

This program will provide awards of up 
to $500,000 to small and medium-sized 
manufacturers so they can repurpose exist-
ing facilities to make PPE or reshore PPE 
production to Ohio. These grants will al-
low small manufacturers and other en-
tities an opportunity to create new busi-
ness while contributing to the fi ght against 
COVID-19.

Grant funds can be used to offset costs 
incurred to acquire equipment necessary to 
manufacture PPE, retool, or construct facili-
ties in Ohio to manufacture PPE (including, 
but not limited to: building costs, design / 
engineering costs, facility expansion, com-
plying with FDA requirements) and tech-
nological upgrades. Only costs incurred af-
ter March 21, 2020, (the date of Governor 
DeWine’s state of emergency declaration in 
Ohio due to COVID-19) will be eligible for 
reimbursement.

The grant program will be funded with 
$20 million, and eligible manufacturers may 
be awarded grants of up to $500,000 per fa-
cility. Up to 20% of available funding may 
be reserved for manufacturers with few-
er than 25 employees and registered non-
profi ts.

Companies must meet program require-
ments, including:

• The applicant must qualify as a small 
business as defi ned by the SBA (typical-
ly 500 employees or fewer) or be an estab-
lished non-profi t

• The applicant must be able to produce 
the PPE solely at an Ohio facility owned and 
operated by applicant

• The applicant must be one of the 
following:

◊An existing manufacturer that either has 
retooled or is planning to retool its facility or 
otherwise modify its manufacturing opera-
tion to produce at least one type of PPE

◊ A new manufacturing operation being 
established for the purpose of manufactur-
ing at least one type of PPE

◊ A non-profi t corporation that has un-
dertaken or will undertake activities nec-
essary to manufacture at least one type of 
PPE

ODSA will administer the grant program 
in coordination with the Ohio Department 
of Administrative Services, the Ohio De-
partment of Health, the Ohio Hospital As-
sociation, the Ohio Manufacturers Associ-
ation, JobsOhio, and the Ohio Manufactur-
ing Extension Partnership.

Ohio Minority Micro-Enterprise 
Grant Program

The $5 million program will provide 
grants to help businesses owned and oper-
ated by minorities and women in response 
to the COVID-19 pandemic.

Eligible businesses can apply for grants 
of $10,000 per business on a fi rst-come, 
fi rst-served basis. This will provide access 
to much needed capital for up to 500 mi-
nority- and women-owned businesses to 
continue operating now and to prepare for 
the future.

State-certifi ed Minority Business Enter-
prises (MBE) and/or women-owned busi-
nesses with State certifi cation in the Encour-
aging Diversity Growth and Equity (EDGE) 
Program with up to $500,000 in annual rev-
enue and 10 or fewer employees are eligi-
ble. Businesses that have received federal 
assistance through the federal CARES Act 
are not eligible.

ODSA will administer the grant pro-
gram, noted offi cials.

Appalachian Region Loan Program
This loan program will benefi t small 

businesses in the 32-county Appalachian re-
gion of Ohio that has been affected by the 
COVID-19 pandemic.

The initiative would loan $10 million to 
Appalachian Growth Capital LLC, which is 
a US Treasury-certifi ed Community Devel-
opment Financial Institution (CDFI) serving 
Appalachian counties in eastern and south-
ern Ohio. Appalachian Growth Capital then 
would offer low-interest loans to small busi-
nesses in the region to help them through the 
current economic crisis and position them 
for a stronger future.

The maximum loan amount would be 
$500,000, and businesses will have the abil-
ity to defer payment for up to six months. 
Businesses can apply at appcap.org. ODSA 
would administer the loan to Appalachian 
Growth Capital.

Ohio small businesses can learn more 
about these and other resources available 
through the Offi ce of Small Business Re-
lief and Development at Coronavirus.Ohio.
Gov/BusinessHelp.

WHAT CAN CBS 
DO FOR YOU?

Your local credit union cooperative 
working to fund commercial loans.

Joe Bajas

John M. SkeldonYour Business Lending Partner SM

• Loans up to $10,000,000 +

• No Prepayment Penalties

• Attractive Long Term Interest Rates

• Personalized Service

419.214.0033
www.cbscuso.com

New funding opportunities for Ohio businesses
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After operating a profitable and growing business through 
a recession, The Countertop Shop owners, Mike and Karen 
Langenderfer, hoped they would never see a repeat of that 
time. But when a global pandemic caused most businesses 
to shut down and they needed help understanding the  
Paycheck Protection Program (PPP) loan application, they 
knew where to turn – Croghan Colonial Bank. 

“The form to apply for the PPP loan was really short and  
simple, if you could understand what information they needed. 
Trying to figure out what was included in the list of forgivable 
items and what was not would cause most businesses to just 
throw the application in the trash,” said Mike. 

“But, thanks to Croghan’s understanding of the process,  
it became a pretty easy task to fill out the application.  
The entire team at Croghan was a life preserver in a sea of  
government paperwork, rules, regulations and requirements.”

This wasn’t the first time Croghan was instrumental in helping Mike and Karen 
through a challenging time. In 2015, the Langenderfers didn’t expect any  
obstacles with a plan to expand their business by building a new manufacturing 
facility to replace leased headquarters. 

But the loan process turned out to be harder to cut than one of their custom  
granite countertops.

“Several of the larger banks we met with said the timing wasn’t favorable, even 
though we were positioned well financially and were a profitable and growing  
business; they wanted us to wait another year. So, we were resigned to the fact  
we would have to continue leasing the small building we were in,” Mike said.

Then a close friend recommended they reach out to Croghan Colonial Bank.  
Mike and Karen contacted Croghan, which resulted in a visit from Shannon George, 
VP/Commercial Loan Officer. 

“Our job is to understand our customer’s business, and you 
can’t do that by simply reading financial statements or loan 
applications,” Shannon said. “You have to visit the site and 
understand the business and the people.”

For the Langenderfers, who pride themselves on customer 
service, meeting the staff at Croghan Colonial Bank was like  
a reflection of themselves. 

“I remember Shannon called after that initial meeting, and I 
expected him to do the same song and dance we had already 
heard, but to our surprise, he said, ‘We (Croghan) can do this’. 
From that moment on, he kept us informed and was very 
responsive throughout the entire process. At times, we were 
under the impression that we were his only customers.”

Croghan Colonial Bank has become a true partner with The 
Countertop Shop, providing support, help and solutions to all 
their financial questions and needs. 

“Our sales have grown significantly over the last five years, and along with that, our 
credit needs have increased, too. Financing an addition to a new building, purchasing 
new equipment, increasing lines of credit are just some of the areas Croghan has 
assisted us with. The staff at Croghan has always been there to answer the questions 
and offer ideas and solutions. Without Croghan’s help, I will honestly say we probably 
would not be the business we are today.” 

 

THE COUNTERTOP SHOP PARTNERS WITH CROGHAN 
COLONIAL BANK THROUGH CHALLENGING TIMES

©2020 Croghan Colonial Bank EQUAL HOUSING LENDER • MEMBER FDIC
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Area Commercial Banks
Listed Alphabetically

No. of Local 

Branches

Year 

Established
Parent / Holding Company

Total Assets 

(Regionally)
(As of 12.31.19)

Total Loans 

(Regionally)
(As of 12.31.19)

Total Loans 

(Regionally)
(As of 12.31.18)

Top Local Offi  cer

Citizens Bank
3410 Secor Rd, Ste 510 · Toledo

17 1828 Citizens Financial Group i.n.a. i.n.a. i.n.a.
Ralph Della Ratta, 

Ohio State President

Citizens National Bank, Toledo Offi  ce
3130 Executive Pkwy · Toledo

3 1920 Citizens Bancshares $867M $709M $692M
Nelson Shaff er, 

Toledo Market President

Civista Bank
185 SE Catawba Rd · Port Clinton

1 1884 Civista Bancshares, Inc. $2.3B $1.7B $1.5B
Dennis G. Shaff er, 

CEO / President

Croghan Colonial Bank
323 Croghan St · Fremont

17* 1888 Croghan Bancshares, Inc. $819M $632M $608.3M
Kirby Holman, 

Commercial Loan Offi  cer

Farmers & Merchants State Bank
307 N Defi ance St · Archbold

20 1897 Farmers & Merchants Bancorp $1.6B $1.2B $839.5M
Lars Eller, 

President / CEO

Fifth Third Bank
550 N Summit St · Toledo

37 1858 Fifth Third Bancorp $760M $2.1B i.n.a.
Bob LaClair, 

Regional President, Northwestern Ohio Region

First Merchants Bank**
10 Washington St · Monroe, MI

20 1892 First Merchants Corp. $730M $695M N/A
Thomas Myers, 

Regional President

Genoa Bank
801 Main St · Genoa

9 1902 GenBanc, Inc. $406M $303M $276M
Martin P. Sutter, 

Chairman, President / CEO / Chairman

The Henry County Bank
122 E Washington St · Napoleon

7 1936 Comunibanc Corp. $286M $131.8M $123.6M
William L. Wendt, 

President / CEO

Huntington Bank
519 Madison Ave · Toledo

56 1866 Huntington Bancshares, Inc. i.n.a. i.n.a. i.n.a.
Sharon Speyer, 

Regional President

KeyBank
300 Madison Ave · Toledo

60 1868 KeyCorp i.n.a. i.n.a. i.n.a.
James A. Hoff man, 

President

The Marblehead Bank
709 W Main St · Marblehead

3 1907 Marblehead Bancorp $50M $19.5M i.n.a.
William M. Tuttamore, 

President / CEO & Director

The Old Fort Banking Company
33 E Market St · Tiffi  n

10 1916 Gillmor Financial Services, Inc. $570M $362M $331M
Michael C. Spragg, 

President & CEO
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US commercial, industrial loans shoot to $3.04T
Data gathered by Learnbonds.com indi-

cates that the United States commercial and 
industrial loans hit $3.04 trillion in the third 
week of May. 

A notable spike in commercial loans was 

recorded in the second week of March 2020 
when the amount stood at $2.38 trillion. Eight 
weeks from this period, the loans grew by 
27.86% to the May fi gure.

According to the data, between the fi rst 

week of this year and May, the loan amount 
has grown by 29.6% after standing at $2.35 
trillion in January. The lowest amount in com-
mercial loans was in the fi rst week of 1973 at 
$134.04 billion. 

Before the current high of $3.04 trillion, 
the last time commercial loans were notably 
high was in the fourth week of November 
2008 when the number stood at $1.57 trillion. 

(…continued on page 18)

Published 07-20; List includes organizations that responded by deadline; i.n.a. = information not available; N/A = Not Applicable; * = 1 Loan Production Offi  ce; ** First Merchants Bank purchased Monroe Bank & Trust in 2019; † = Formerly First Federal Bank

Area Commercial Banks …continued from page 16

No. of Local 

Branches

Year 

Established
Parent / Holding Company

Total Assets 

(Regionally)
(As of 12.31.19)

Total Loans 

(Regionally)
(As of 12.31.19)

Total Loans 

(Regionally)
(As of 12.31.18)

Top Local Offi  cer

PNC Bank
405 Madison Ave · Toledo

i.n.a. 1845 PNC Financial Services i.n.a. i.n.a. i.n.a.
Bill McDonnell, 

Regional President

Premier Bank†
601 Clinton St · Defi ance

24 1920 Premier Financial Corp. $3.4B $2.8B $2.45B
Joel Jerger, 

EVP, Market President

Sherwood State Bank
105 N Harrison St · Sherwood

4 1945 Sherwood Bancorporation $73.4M $53.9M $48.1M
Mickey C. Schwarzbek, 

President / CEO

Signature Bank, N.A.
4607 W Sylvania Ave · Toledo

1 2002 Signature Bancorp Inc. $987M $793M $777M
Richard J. Brunner, 

Chairman & CEO

State Bank
401 Clinton St · Defi ance

18 1902 SB Financial Group, Inc. $1.0B $825.5M $771.3M
John Kendzel, 

Regional President

Sutton Bank
1 South Main St · Attica

9* 1878 Sutton Bancshares, Inc. $643M $285M $279M
J. Anthony Gorrell, 

CEO

U.S. Bank, N.A.
400 W State St · Fremont

13 1863 U.S. Bancorp i.n.a. i.n.a. i.n.a.
David A. Shelton, 

VP Commercial Banking Division

The Union Bank Company
105 S Progressive Dr · Columbus Grove 

17 1904 United Bancshares, Inc. i.n.a. i.n.a. $569.3M
Susan Jojnaki, 

Regional Branch Manager

Waterford Bank, N.A. 
3900 N McCord Rd · Toledo

4 2007 Waterford Bancorp, Inc. $773M $632M $595M
Michael R. Miller, 

Chairman & CEO
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Another high was in the third week of Janu-
ary 2001 at $1.09 trillion.

Based on the data, it clear that spike was 

recorded when the COVID-19 pandemic be-
gan impacting the economy. According to the 
research report:

“In the United States, commercial loans 
spiked at a period when the impact of coro-
navirus was being felt on the economy. Many 
businesses sought to bulk up on cash or re-
place lost revenue. The money was channeled 

towards keeping employees on a payroll. Most 
of the businesses have been forced to fi re or 
send some employees on unpaid leave.”

Based on the monthly percentage change 
in commercial loans, March and April holds 
the record with the highest rate at 169.3%. Be-
fore the 2020 spike, the last highest rate was 
between December 1951 and January 1952 

at 68.3%. Other notable highs were in Febru-
ary 1973, April 1974, October 2008 at 47.5%, 
43.7%, and 41.8% respectively.

On the other hand, the lowest percentage 
difference was recorded between June and 
July 2009 at 33.7%. Another notable low was 
in November and December 1953 at 34.3%, 
according to the data.

Show Our Readers Show Our Readers 
How You Can Help How You Can Help 
Them Keep an Eye Them Keep an Eye 
on Their Money inon Their Money in

For Advertising Info: 419.865.0972
Space Reservation: 07.20.20

Coming Next Month in

Financial Financial 
Services & Services & 
BankingBanking

US loans
…Continued from page 17

Libbey Inc. fi les for Chapter 11 reorganization 
Libbey Inc., a large Toledo-based glass ta-

bleware manufacturer, and its US-based subsid-
iaries have fi led voluntary petitions for a court-
supervised reorganization under Chapter 11 
of the Bankruptcy Code in the US Bankrupt-
cy Court for the District of Delaware. Libbey’s 
international subsidiaries in Canada, China, 
Mexico, the Netherlands, and Portugal are not 
included in the Chapter 11 proceedings and are 
operating in the normal course of business.

According to offi cials, Libbey expects to 
use the court-supervised restructuring process 
to strengthen its balance sheet to navigate the 
effects of the COVID-19 pandemic and better 
position the company for the future. Libbey is 
continuing constructive discussions with its 
lenders and other stakeholders regarding the 
terms of a consensual fi nancial restructuring 
plan and is focused on moving through the pro-
cess as effi ciently as possible.

Certain of Libbey’s existing lenders have 
agreed to provide up to $160 million in debtor-
in-possession (DIP) fi nancing, including a $100 
million revolving credit facility and a $60 mil-
lion term loan. Following court approval, the 
company expects this fi nancing, together with 

cash fl ow from operations, to support the busi-
ness during the court-supervised process. The 
company is continuing to serve customers and 
end-users globally, and will continue to eval-
uate the operating environment and make ad-
justments, as necessary, to adapt to the impact 
of COVID-19, noted offi cials.

Mike Bauer, chief executive offi cer of Lib-
bey, said, “While we entered 2020 with positive 
momentum from our strong fi nish in 2019, the 
dramatic and prolonged impact of COVID-19 
on the demand for our products and on our busi-
ness is truly unprecedented in Libbey’s more 
than 200-year history. As a result, entering this 

process is a necessary step to address our li-
quidity, strengthen our balance sheet, and bet-
ter position Libbey for the future. We believe 
this process will help Libbey become an even 
stronger, more infl uential partner to our cus-
tomers, vendors, and end-users, and ensure we 
continue to create the most rewarding experi-
ences with our extensive line of high-quality 
glassware and other tabletop products.”

He continued, “Throughout our history, 
Libbey has been dedicated to delivering the 
fi nest glassware and tabletop products to the 
world and empowering consumers to celebrate 
life’s moments. As we navigate the current 

environment, we remain focused on providing 
end users with products that are environmen-
tally sustainable, beautiful, and durable. We are 
already seeing some improvement in our end 
markets with the gradual lifting of stay-at-home 
restrictions, and during the past few weeks have 
reopened our US distribution centers and re-
started several production lines in Toledo, Ohio 
and Shreveport, Louisiana. I want to thank all 
of our employees for their continued dedica-
tion and tireless efforts, especially during the 
unprecedented uncertainty we are collectively 
facing due to COVID-19. I also would like to 
thank our lenders for their continued support 
and look forward to working with them and all 
our stakeholders as we move forward.”

Libbey is fi ling customary fi rst day motions 
that, once approved by the Court, will allow the 
company to smoothly transition its business 
into Chapter 11, including, among other things, 
granting authority to pay employee wages and 
benefi ts and honor customer commitments in 
the ordinary course of business. The company 
will also pay vendors in the ordinary course for 
all goods and services provided on or after the 
Chapter 11 fi ling date, noted offi cials.
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Goodwill Industries of Northwest Ohio, 
Inc., a non-profi t organization 
based in Toledo, was affect-
ed by the COVID-19 pan-
demic as non-essential 
businesses were forced 
to close. According to 
Amy Wachob, president 
/ CEO of Goodwill, the 
situation placed an un-
bearable strain on its team 
members, many of whom 
were served through its mis-
sion programs.

“Although unemploy-
ment was available, we 
knew the struggles and 
frustration members 
were having in terms of 
applying for unemploy-
ment. The Payroll Pro-
tection Program (PPP) afford-
ed us the opportunity to help 
team members to stay or return to 
our payroll, even during the shutdown. It also 
helped us to ensure that team members con-
tinued to receive medical benefi ts during the 
stay-at-home order,” said Wachob.

According to Wachob, once the organiza-
tion understood the full scope of the appli-
cation process, applying was relative-
ly easy.

“It was a matter of gathering pay-
roll and payroll-related records, which 
were readily available. Our lender, Fifth 
Third Bank, was a huge help in navigat-
ing through the data needed. They were 
instrumental in helping us to apply for 
and receive the loan monies. Our ser-
vice representative was there every step 
of the way and was available to answer 
any question 24 hours a day. He ensured 
we understood the rapidly shifting pa-
rameters of the loan, what information 
was needed, loan forgiveness, etc.,” ex-
plained Wachob.

The organization submitted its ap-
plication for the loan on a Friday, not-
ed Wachob, and signed the loan papers 
on the following Monday. The funds 
were received on that Thursday, which 
Wachob described as a quick turn-
around. The loan amount was equal to 
the required 2.5 months worth of payroll 
information.

“The PPP enabled us to recall team 
members and they were incredibly 
thankful that we were able to fi nancial-
ly assist them during the stay-at-home 
order and business closure. We were 
also able to ensure a successful grand 
reopening and return to work by having 
the ability to pay team members to help 
with reopening efforts without revenue 
coming in through our retail stores. The 
PPP gave us a great opportunity to have 
the team back together and fulfi ll the re-
quirements according to the Responsi-
ble Reopening measures issued by the 
State of Ohio,” said Wachob.

“Corporately, Fifth Third produced 
over $5.3 billion of PPP loans and av-

eraged $147,000. As you might expect the 
average loan size in northwest Ohio 

was very similar,” explained Alex 
Gerken, senior vice president, 

senior commercial banker, 
northwest OH.

Gerken further shared, “The 
most recent changes impact-

ing forgiveness were very 
borrower friendly. Com-
panies can now include 
up to 24 weeks of pay-
roll (versus 8 originally), 
meaning that a large ma-
jority of the loans should 
indeed qualify for for-
giveness … While this 
was one of the most chal-

lenging programs the Bank 
has ever engaged in, we were hon-

ored both corporately and here in north-
west Ohio to have such a dramatic impact on 
the employees of our clients. All told, the Bank 
will have impacted over 552,000 total employ-
ees across our multistate footprint.”

In regards to Goodwill’s plans to request 
loan forgiveness, Wachob explained that 
with the recent extension measures that were 
passed by the Senate, it is not yet at its loan 
forgiveness deadline.

“However, we will fi le for loan forgiveness 
and we have been able to use the funds in the 
spirit of which they were intended, which was 
to help team members through payroll during 
this diffi cult time,” said Wachob.

Wachob also went on to explain that the 
PPP was essential to the organization and its 
team members.

“As a non-profi t organization, our cash re-
serves are closely monitored to ensure funding 
for the sustainability of our mission services. 
The PPP was a game changer for our organiza-

tion during this pandemic and, while our stores 
were closed, to help us pay one of our largest 
expenses, which is payroll,” said Wachob. “On 
behalf of our team members throughout north-
west Ohio, we would like to say thank you to 
our supporters who helped us during the shut-
down and the stay-at-home order. Our mission 
of helping people with disabilities and barriers 
to employment link to jobs is a critical work-
force development service that is needed in or-
der to rebuild our communities and to trans-
form lives.”

PPP program critical for local organization

Sponsored By:

419-243-8251
toledoport.org

877-534-2264
53.com

at o
ct-

a e a
w

-

le
has ev

 

Through Fifth Third Bank, Goodwill Industries of 
Northwest Ohio uses loan to retain employees
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ATTORNEYS
Eastman & Smith Ltd.• 

Murray & Murray Co., L.P.A.• 

AUTO & TRUCK DEALERS
Coppus Motors• 

COMMUNITY RESOURCES
Owens Community College• 

Terra State Community College• 

Toledo Zoo• 

CONSTRUCTION
A. A. Boos & Sons, Inc.• 

IPS Inc• 

Lathrop• 

Mosser Construction, Inc.• 

RMF Nooter• 

Rudolph Libbe• 

FINANCIAL—ACCOUNTING
Clark Shaefer Hackett• 

Gilmore, Jasion & Mahler, Ltd.• 

FINANCIAL—LENDING
Cooperative Business Services, LLC.• 

Citizens National Bank• 

Croghan Colonial Bank• 

Directions Credit Union• 

Fifth Third Bank• 

Farmers and Merchants State Bank• 

PNC Bank• 

State Bank and Trust• 

Toledo-Lucas County Port Authority• 

INDUSTRIAL
Architectural & Industrial Metal • 

Finishing Company

Axis Engineering Group, LLC• 

Bohl• 

Century Die• 

Forklift of Toledo• 

IPS Inc• 

Matrix Technologies• 

Miami Industrial Trucks• 

Pinnacle Tool & Supply• 

Service Spring Corp• 

T&S Tool & Supply Co. Inc.• 

Taylor Material Handling & Conveyor• 

Towlift• 

INFORMATION TECHNOLOGY
Amplex Internet• 

Argyle IT Solutions• 

DMS (Document Management Solutions)• 

Buckeye Broadband• 

Chadwell Coppus Technologies• 

INSURANCE & EMPLOYEE BENEFITS
The Ashley Group• 

First Insurance Group• 

Kaminsky & Associates, Inc.• 

Oswald Companies• 

MARKETING & SALES
Toledo Business Journal• 

MEETINGS & BANQUETS
Toledo Zoo• 

Sauder Village• 

REAL ESTATE
A.A. Green Realty, Inc.• 

DiSalle Real Estate• 

Miller Diversifi ed Realty• 

NAI Harmon Group• 

SENIOR LIVING COMMUNITIES
Genacross Lutheran Services• 

Sunset Communities• 

TITLE COMPANIES
AREA•  Title Agency

Chicago Title• 

Louisville Title• 

Midland Title• 

WEALTH MANAGEMENT
Charles Schwab / Mike Holly• 

Croghan Trusts and Investment Services• 

First Federal Bank Wealth Management• 

Find these companies online at

call 419.865.0972 for more info
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In a sign that the housing market continues 
to show forward momentum, single-family 
permits posted an 11.9% gain in May, while 
total housing starts increased 4.3% to a sea-
sonally adjusted annual rate of 974,000 units, 
according to a report from the US Housing 
and Urban Development (HUD) and Com-
merce Department.

The May reading of 974,000 starts is the 
number of housing units builders would begin 
if they kept this pace for the next 12 months, 
noted officials. Within this overall num-
ber, single-family starts increased 0.1% to a 
675,000 seasonally adjusted annual rate, af-
ter an upward revision for the April estimate. 
The multifamily sector, which includes apart-
ment buildings and condos, increased 15.0% 
to a 299,000 pace.

“We are seeing many positive economic 
indicators that point to a recovery, including 
low interest rates, rising demand, and an in-
crease in mortgage applications,” said Dean 
Mon, chairman of the National Association of 
Home Builders (NAHB) and a homebuilder 

and developer from Shrewsbury, New Jer-
sey. “Single-family and multifamily hous-
ing production are on an upward path while 
overall permits, which are a harbinger of fu-
ture building activity, posted a double-digit 

gain.”
“The May housing report is consistent 

with the positive results of the NAHB / Wells 
Fargo Builder Sentiment Index, and we ex-
pect this momentum to continue as economic 

activity recovers,” said NAHB chief econ-
omist Robert Dietz. “In another promis-
ing sign, single-family permits are up al-
most 2% on a year-to-date basis and build-
ers are bringing back thousands of workers 
laid off in March and April to meet renewed 
demand.”

On a regional and year-to-date basis (Jan-
uary through May of 2020 compared to that 
same timeframe a year ago), combined single-
family and multifamily starts are 1.7% high-
er in the Midwest, 4.7% higher in the West, 
6.7% lower in the Northeast, and 0.2% low-
er in the South.

Overall permits increased 14.4% to a 1.22 
million unit annualized rate in May; single-
family permits increased 11.9% to a 745,000 
unit rate; and multifamily permits increased 
18.8% to a 475,000 pace.

Looking at regional permit data on a 
year-to-date basis, permits are 14.8% low-
er in the Northeast, 6.2% lower in the Mid-
west, 2.7% lower in the West, and 0.8% high-
er in the South.

SPONSORED BY:

glasscityfcu.com
419·887·1000

chicagotitletoledo.com
419·241·8195

The Best of the Class
With house hunting hotter than ever, housing inventory is facing new 

challenges to keep up with rising demand. Sellers throughout the coun-

try are often faced with multiple off ers – many above asking price.

Although the coronavirus pandemic was predicted to negatively im-

pact the real estate industry, the tides have turned in favor of sellers in 

this market.

From the seller’s perspective, the current housing market is incred-

ibly enticing – but it didn’t always look this way. In the early stages of 

the coronavirus pandemic, nearly 70% of home sellers said they would 

accept a purchase price below asking to sell their home.

However, home prices have consistently remained at or above asking 

price. According to the National Association of Realtors®, prices in every 

major region of the United States saw annual increases in April – up an 

average of 7.4% from that time last year.

“As of May 31, new listings in Lucas and Upper Wood County were 

down 18% [year to date] compared to 2019, ” said NOR Chief Executive 

Offi  cer Megan Foos. “Our members are desperate for inventory to show 

their buyers. Because of the demand sellers are getting multiple off ers 

– often above list price.”

A study conducted by prominent homebuilder, Lombardo Homes, 

found that 41% of surveyed homebuyers are willing to go over budget 

to secure the home of their dreams. Spring buyers were seriously con-

sidering spending an average overage of $25,000 according to Lombar-

do’s survey.

With fewer homes on the market, homebuilding has also experi-

enced positive trends. June sentiment readings are refl ecting a positive 

market and the rising buyer traffi  c could signal more buyer confi dence 

in the months ahead.

“As the nation reopens, housing is well-positioned to lead the econ-

omy forward,” says Dean Mon, chairman of the National Association of 

Home Builders. “Inventory is tight, mortgage applications are increas-

ing, interest rates are low, and confi dence is rising.”

For those considering putting their homes on the market, this sum-

mer may present a golden opportunity. For more information about 

the Northwest Ohio housing market, please contact the NOR offi  ce at 

419.535.3222.

LOW HOUSING INVENTORY CREATES VIBRANT SELLER’S MARKET

VISIT VISIT YOURYOUR NORTHWEST OHIO REALTORS NORTHWEST OHIO REALTORS®®:: nworealtors.com

Serving Our Community & the Real Estate Industry

Report: New housing numbers fl ash signs of growth
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In a sign that housing stands poised to 
lead a post-pandemic economic recovery, 
builder confidence in the market for new-
ly-built single-family homes jumped 21 
points to 58 in June, according to the lat-
est National Association of Home Build-
ers (NAHB) / Wells Fargo Housing Mar-
ket Index (HMI ) that was recently re-
leased. Any reading above 50 indicates a 
positive market, noted officials.

“As the nation reopens, housing is well-
positioned to lead the economy forward,” 
said NAHB chairman Dean Mon. “Inven-
tory is tight, mortgage applications are in-
creasing, interest rates are low, and con-
fidence is rising. And buyer traffic more 
than doubled in one month even as build-
ers report growing online and phone in-
quiries stemming from the outbreak.”

“Housing clearly shows signs of mo-
mentum as challenges and opportunities 
exist in the single-family market,” said 
NAHB chief economist Robert Dietz. 
“Builders report increasing demand for 
families seeking single-family homes in 
inner and outer suburbs that feature lower 

density neighborhoods. At the same time, 
elevated unemployment and the risk of 
new, local virus outbreaks remain a risk 

to the housing market.”
Derived from a monthly survey that 

NAHB has been conducting for 30 years, 

the NAHB / Wells Fargo Housing Market 
Index gauges builder perceptions of cur-
rent single-family home sales and sales 
expectations for the next six months as 
“good,” “fair,” or “poor.” The survey also 
asks builders to rate traffic of prospective 
buyers as “high to very high,” “average,” 
or “low to very low.” Scores for each com-
ponent are then used to calculate a sea-
sonally adjusted index where any number 
over 50 indicates that more builders view 
conditions as good than poor.

All the HMI indices posted gains in 
June. The HMI index gauging current 
sales conditions jumped 21 points to 63, 
the component measuring sales expec-
tations in the next six months surged 22 
points to 68 and the measure charting 
traffic of prospective buyers vaulted 22 
points to 43.

Looking at the monthly average region-
al HMI scores, the Northeast surged 31 
point to 48, the South jumped 20 points 
to 62, the Midwest posted a 19-point gain 
to 51, and the West catapulted 22 points 
to 66.

The COVID-19 pandemic is likely to hasten a housing trend al-
ready taking place across the nation—residential construction ac-
tivity that is expanding at a more rapid rate in lower density markets 
such as smaller cities and rural areas. Multifamily development is 
also proceeding at a brisk pace in areas where education and health 
services dominate. These are among the  ndings of the latest quar-
terly National Association of Home Builders (NAHB) Home Building 
Geography Index (HBGI).

“We expect the virus could affect future housing preferences 
for those currently living in the hardest-hit, high-density environ-
ments like central cities and that housing demand will continue to 
increase in medium- and low-density communities,” said NAHB 
chairman Dean Mon, a homebuilder and developer from Shrews-
bury, New Jersey.

“The  rst quarter HBGI data reveals that construction growth 
expanded over the last year more quickly in low population density 
areas than high-density regions,” said NAHB chief economist Rob-
ert Dietz. “This trend will continue as households seek out single-
family homes further from urban cores, particularly as telecommut-
ing continues in greater numbers.”

An unavoidable lesson of the public health crisis associated 
with COVID-19 is that major metropolitan areas faced greater chal-
lenges. High-density lifestyles, championed by some urban plan-
ners over the last decade as a rival to suburban living, proved to 
be vulnerable to a virus due to crowded living conditions, depen-
dency on mass transit, and insuf  cient health and public sector 
infrastructure.

The HBGI found that even before the pandemic hit, home con-
struction activity was increasing at a higher rate in inner and outer 
suburbs than in high-density markets.

First quarter HBGI  ndings show:
• Single-family construction expanded across all seven eco-

nomic geographies, posting the strongest growth (9.1%) in outly-
ing suburbs (exurbs) of small metro areas, as measured on a one-
year moving average.

• Over the past year, apartment construction growth in less dense 
markets has outpaced expansion in larger metropolitan areas.

• All economic geographies reported net growth over the past 

year for single-family and multifamily construction, a remind-
er of the momentum homebuilding possessed before the current 
recession.

The HBGI is a quarterly measurement of building conditions 
across the country and uses county-level information about single- 
and multifamily permits to gauge housing construction growth in 
various urban and rural regions.

The  rst quarter HBGI also features a new economic geography 
class based on local employment in the education and health ser-
vices sector (EHS). Given the public health crisis associated with 
COVID-19, this sector is of critical importance. The HBGI desig-
nates EHS-focused regional markets as the top quartile of counties 
based on this employment share (25.7% or above of total employ-
ment). These counties also make up 23.2% of the U.S. population. 
This analysis  nds:

• 12.4% of single-family construction occurs in EHS markets;
• 18.4% of multifamily construction occurs in these markets;
• Multifamily construction has outpaced single-family construc-

tion in these markets over the past year;
• Multifamily construction has expanded at nearly twice the 

growth rate of the rest of the construction in EHS markets over the 
past year; and

• Single-family construction was growing in EHS markets, but 
the rate was slower than the rest of the nation.

COVID-19 Likely 
to Hasten 

Construction in 
Smaller Markets

www.toledobiz.com
419·865·0972

INDUSTRY NEWSINDUSTRY NEWS

www.toledohba.com
419·473·2507

Report: Builder confi dence surges in June
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The world of manufacturing 
is one of change, uncertainty, 
and variability.
Axis Engineering Group understands this world and 
helps manufacturers achieve control, clarity, and 
confidence.

• 24/7 Emergency Support 
• Electrical / Mechanical Engineering
• PLCs, HMI, Data Collection
• Robotics 
• Vision and Inspection Systems
• Control Systems

419.872.2500  |  www.axisengineering.com

Delivering manufacturing peace of mind since 1998.

Gordon Lumber changes focus to contractors
Gordon Lumber Holdings Company has 

plans to enhance the company’s focus on 
contractor building services. Based on grow-
ing successes with components manufactur-
ing and installed sales for building industry 
professionals, Gordon plans to fi ne tune the 
company’s direction.

“After careful consideration of changes in 
marketplace trends and practices, the board 
of directors and management team for Gor-
don have decided to focus our company’s at-
tention solely on supporting the needs of con-
struction industry representatives, such as 
builders, contractors, and remodelers,” said 
Erin Leonard, president of Gordon Lumber 
Holdings Company. “We make this change 
from a position of industry strength and fol-
lowing years of increasing professional sales 
and services.

“In order to grow, we need to align our 
resources with our greatest opportunities. 
We’ve carefully thought out the future course 
for Gordon and believe this is our strategic 
pathway forward,” continued Leonard.

Growing from a 
position of strength

During the past several years the differ-
ent businesses of Gordon have all evolved in 
conjunction with marketplace changes. Leon-
ard explained that the ongoing growth of the 
company comes from aligning itself with in-
dustry evolutionary trends.

“By focusing on our successful contrac-
tor services, such as design estimating, com-
ponents, installation, and centralized product 

offerings, we are taking strategic steps to sup-
port the needs of contractors and builders,” 
said Leonard. “A great example of this is our 
components operation. Since 1992 we have 
offered superior design services for building 
industry professionals.

“We’re witnessing every year how more 
and more builders and contractors rely on 
these services. Our components team uses 
cutting edge software – including 3D com-
ponent design and 3D estimating software 
– to engineer building components for any 
size job. The trusses and other components 
we manufacture with state-of-the-art equip-
ment bring world-class quality products into 
the hands of our valued customers,” contin-
ued Leonard.

According to Pamela Goetsch, a direct 
descendant of company founder Washington 

Gordon and a member of the Gordon board of 
directors, the robust growth plans for Gordon 
pinpoint the needs of professionals. 

“Our effi cient and continued focus on re-
sponding to industry needs is one reason why 
our components business has grown so quick-

ly,” said Goetsch. “We’re providing builders 
value-added support with installation, de-
sign, and estimating services, as well as the 
lumber packages, wall panels, fl oor trusses, 
and roof trusses they require to address their 
customer’s needs.”

The installed sales business operated by 
Gordon is another company growth area. 

“Our customers have an increased de-
mand for skilled trade labor,” said Goetsch. 
“We can meet that demand by providing top 
quality labor to install the products we offer. 
This is just another way we are dedicated to 

helping building industry professionals grow 
their businesses.”

Next steps
As a next step toward focusing on the 

needs of building industry professionals, 
Gordon plans to streamline its operations 
and divest itself of several retail sales oper-
ations. The company closed its locations in 
Huron and Fremont as of June 5. Remain-
ing inventory will be transferred to the Port 
Clinton store location, which will serve as a 
liquidation center for products through Oc-
tober 31, at which time this location will also 
close. The remaining centrally-located Genoa 
store will add employees to serve the needs 
of professional building industry customers 
at that location.

“Moving to a single distribution point 
lumberyard allows us to focus more atten-
tion on professionals in this industry by 
way of centralizing and leveraging design 
and estimating teams, inventory, installed 
sales, and delivery,” said Leonard. “We an-
ticipate being able to successfully handle the 
needs of builders, contractors, and remodel-
ers throughout a wide range of areas in Ohio 
and Michigan.”

Located at 22300 West State Route 51, 
the Genoa location for Gordon is the larg-
est facility owned by the company and also 
has room for potential expansion in the fu-
ture. The company’s corporate offi ces, cur-
rently located in Fremont, will also move to 
the Genoa location before the end of the year, 
noted the company.

Structural Steel Fabrication • Steel Sales
Welding • Powder Coating

Family Owned and Operated Since 1972

(734) 529-3280
460 Roosevelt St., Dundee, MI 48131

www.salenbienwelding.com
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LEO satellite broadband business case, but 
this will not be easy. Incumbent broadband 
networks are highly motivated to maintain 
their market share.

The Federal Communications Commis-
sion (FCC) has displayed skepticism and 

plans to limit satellite operators to lower 
speed and higher latency tiers in the up-
coming Rural Digital Opportunity Fund 
(RDOF) reverse auction. This is a setback 
for the industry as it suggests the FCC is un-
convinced that LEO satellite operators will 
deliver on their speed and latency claims.

Amazon has yet to share much detail 
regarding its LEO satellite ambitions. But 
Johnston said if there is a market for LEO 
satellite broadband networks, Amazon is 

currently in the best position to succeed.
“Unlike fi rms that rely on venture capital 

for funding, access to capital is not an issue 
for Amazon,” he said. “As Amazon branch-
es out beyond its core internet business, bun-
dling satellite internet with other services 
could offer value and be a differentiator.”

In the enterprise market, satellite broad-
band could be bundled with Amazon Web 
Services. A connectivity and cloud offering 
would be an attractive bundle, especially in 

rural markets where cloud adoption is low. 
On the consumer side, Amazon has several 
services it could bundle.

“Cable operators have demonstrated that 
bundling can help new entrants take mar-
ket share,” added Johnston. “We believe 
the market could have a similar response 
to an Amazon bundle that includes satel-
lite broadband. But a market for LEO sat-
ellite broadband network would need to de-
velop fi rst.”

Connect  with us:  

IPSCont rac to r.com  Cert i f ied Insta l ler
Breathe Health ier,  Cleaner A ir

Integrity, Performance, Safety

F rom Concept to Complet ion

Eng ineer Procure Cons t ruc t Ma inta in

Satellites
…Continued from page 11

InnovateOhio, OBM identify nearly $1M in savings
The Offi ce of Budget and Management 

(OBM) and InnovateOhio identifi ed $950,027 
in savings to State taxpayers, made possible 
through data analytics applied to State agency 
spending ledgers. These are actual taxpayer 
dollars recovered, not just potential savings 
identifi ed. The total dollar amount of dupli-
cate payments identifi ed totals $1,008,876, 
leaving $58,849 still in the process of being 
recovered. This update brings the total num-
ber of confi rmed duplicate payments iden-
tifi ed by InnovateOhio advanced analytics 
tools to 107 from January 2019 through May 
2020 across 27 different agencies, boards, 
and commissions.

The duplicate payments tool was initially 
announced in November 2019. 

“When we created InnovateOhio, one of 
my goals was to elevate technology inside 
State government to make it more produc-
tive and more customer-service friendly,” said 
Lieutenant Governor Jon Husted. “This is a 
meaningful example of how we are changing 

State government for the better.”
In Spring 2019, OBM and InnovateOhio 

developed software to identify duplicate pay-
ments in State government spending – items 
that Ohio’s traditional accounting protocols 

could not identify, including payment re-
quests from the same vendor made through 
separate processing systems. Duplicate pay-
ments are common across large scale indus-
try and the public sector. Modern analytics 
tools allow State systems to detect subtle du-
plications that escape human review.

“Now more than ever, as we work to 
restart our economy and respond to the 
COVID-19 pandemic, we must be good stew-
ards of Ohio taxpayer dollars,” said Kimberly 
Murnieks, OBM director. “At OBM, we are 
doing our part to make sure all funds spent 
by State agencies are checked with this im-
portant analytics tool to ensure duplicate pay-
ments do not exist. InnovateOhio’s analytics 
support is continuing to provide signifi cant 
savings to the State – savings that are crit-
ical to ensuring that Ohio can continue to 
provide services to citizens during these un-
certain times.”

In November 2019, InnovateOhio and 
OBM announced a total of 56 duplicate 

payments, totaling over $117,702 across 22 
different agencies, boards, and commissions. 
OBM repeats this process monthly, work-
ing with agencies to review payments iden-
tifi ed as potential duplicates. OBM’s current 
review excludes subsidy payments that are 
made through agencies such as the Depart-
ment of Medicaid, which are already gov-
erned in most cases through managed care 
contracts that put the risk on third-party ven-
dors. OBM continues to review the State’s 
payment processes for additional enhance-
ment or expansions of this analytics tool, 
noted offi cials.

“The benefi t to State taxpayers is not lim-
ited to the duplicate payments we catch,” con-
tinued Murnieks. “Each confi rmed dupli-
cate leads to process reviews that help pre-
vent future errors. When we identify a pro-
cess fl aw, we then work to eliminate it com-
pletely. This is a new level of continuous im-
provement in State budgeting that didn’t ex-
ist in the past.”

Ohio Lieutenant Governor Jon Husted
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OFFICE SPACE FOR SALE OR LEASE

FOR SALE: 28 N. Fearing St.
2600 sq ft of offi ce space, 2.75 acres of 
land, high traffi c count @ intersection of 
Hill Ave. Asking $139,900
DanDiSalle, Jr. 419-261-4010

1613 H – BT – 
SPRINGFIELD TWP. 
3,000 sq.ft. available. Great Access to 
Interstate. Many Opportunities. 
Contact: Bill Thees, 
419-893-4415.

RETAIL SPACE FOR SALE OR LEASE

RETAIL SPACE FOR LEASE: 
840 W. Boundary, Suite 3
2100 Sq. ft. Prime Perrysburg close to New 
car dealership, HIGH traffi c count & visibility 
on Rt . 25, join Papa Johns & Brodie Optom-
etry, median HHI= $87,947!, median property 
value $208,900, NNN
Contact Dan DiSalle 419-261-4010 or 
dandisalle@disallerealestate.com

FOR SALE OR LEASE: 3565 Libbey Road - 
Perrysburg, OH 
At I-280 & the Ohio Truck stop area 2906 
square feet former Wendy’s w/ 2 drive 
through windows, some equipment remains. 
Contact Dan DiSalle 419-261-4010 or 
dandisalle@disallerealestate.com.

DEVELOPMENT PROPERTIES

NEAPOLIS-WATERVILLE RD. 48.77 acres in Waterville Township, close to proposed 
Meijer site & proposed commercial road. Nearly adjacent to existing industrial park. 
Lori Gater 419-340-2480 or Dan DiSalle, Jr. 419-261-4010

ACREAGE FOR SALE

ANTHONY WAYNE TRAIL CORNER LOT, MAUMEE, OH AT MICHIGAN AVE. 225x127. 
Asking $99,500. Contact: Dan DiSalle 419-261-4010 or dandisalle@disallerealestate.com.

AIRPORT HIGHWAY (ST RT 2) AT BROOKVIEW.226x206. Asking $84,900.
Contact: Dan DiSalle 419-261-4010 or dandisalle@disallerealestate.com.

3468 DORR ST RIGHT @ BYRNE RD. – Roughly 80x250 HIGH visibility & traffi c counts 
just off U of Toledo campus! Now $220,000! 
Contact: Dan DiSalle 419-261-4010 or dandisalle@disallerealestate.com.

1/2 ACRE LOT – PERRYSBURG TOWNSHIP. 
180 ft of frontage on Oregon Road just north of St Rt 795, only $49,900. 
Contact: Dan DiSalle, Jr., 419-874-2231 or Joe DiSalle, 419-460-5253.

SYLVANIA TWP – ZONE RD. 
2 Commercial lots. Contact: Bill Thees, 419-893-4415.

4 lots DPC – BT –DEER PARK COURT. 
4 Offi ce lots available. Next to Arrowhead, along Swan Creek. Can be combined, split. 
Contact: Bill Thees, 419-893-4415.

Visit www.DiSalleRealEstate.com for more information on these properties!

For Your Commercial / Investment Needs…
419-893-4415 1909 River Rd., Maumee, Ohio 43537

NEW!NEW!

NEW!NEW!

9,040 SF – SYLVANIA TWP
OWNER WILL EXPAND OR DIVIDE. FOR SALE OR LEASE

SWAN CREEK NEAR ARROWHEAD.
21,000 SF. FOR SALE OR LEASE

Contact: Bill Thees
DiSalle Real Estate Co.
Commercial & Investment Division

419-893-4415

JULY JULY SPOTLIGHTSPOTLIGHT
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manager, Janotta & Herner, Hoty Marine 
Group had additional demand for more heat-
ed boat storage, and reached out to Janotta & 
Herner for its services. This is the third heat-
ed storage building the two companies have 
collaborated on in Sandusky.

When speaking of why design/build was 
used on this specifi c project, Stang said, “It 
was a good opportunity for the owner to work 
with one person / company from the inception 
of an idea to completion of the project.  It also 
allowed for the project schedule to be accel-
erated by getting the pre-engineered building 

ordered as soon as possible.”
According to Stang, the site was previously 

developed so great care had to be taken in the 
design and engineering stage to ensure that 
the new building had a solid foundation.  

“This involved soil borings, test pits, and 
site investigations to properly size and locate 
the building foundations,” explained Stang. 

The 60,000 square foot building includes a 
30 foot-high by 60 foot-wide door, 11 inches 
of concrete so boats can be stored with ease, 
and a state-of-the-art security system. 

There was a total of 40 construction per-
sonnel that worked on the project, and the end 
result of the project will create at least three 
new full-time jobs for Hoty Marine Group. 

“The building design, paired with Hoty 
Marine Group facility equipment, allows for 

the moving of larger boats that cannot nec-
essarily be accommodated elsewhere,” said 
Stang. “The design/build process stream-
lined the engineering, bidding, permitting, 
and construction process by doing several 
stages simultaneously. In the situation of a 
pre-engineered building, it allows the build-
ing structure to be ordered sooner in the pro-
cess.  Building production and arrival drive 
the schedules on these types of projects.”

Hoty Marine Group will now operate four 
heated boat storage facilities, including the 
Venetian Marina, a full-service marina in 
Sandusky; East Harbor State Park Marina, an 
affordable dock and storage marina in Mar-
blehead; Cross View Marine Services, a ma-
rine service and storage marina in Sandusky; 
and now the Son Rise Marina. 

According to Hoty Marine Group, its oper-
ations are full-service repair facilities located 

on the Sandusky Bay. The company provides 
authorized sales and service for many popu-
lar marine products – including MerCruiser, 
Volva Penta, OMC, Crusader, and others – 
and its technicians are trained, certifi ed, and 
customer-friendly. 

Hoty Marine Service Center offers:
• Complete engine and outdrive service
• Full-service parts department
• Fiberglass repair and boat painting
• Propeller and running gear repair
• Stainless steel and aluminum welding
• Bottom painting and blister repair
• Electronics installation
• Custom woodwork
Hoty Marine Service specializes in han-

dling insurance claims, noted the compa-
ny, and its experience gives customers a real 
advantage when disaster strikes – large or 
small.
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CALL 4198650972 TO PLACE YOUR CLASSIFIED HERE!
$20 for 20 words, $0.40 each additional word.

$5 additional to box the ad. $5 each bolded line.

$20 to add a logo or picture.

OFFICE FOR SALE OR LEASE

CLASSIFIEDS
PHONE: 419.865.0972  FAX: 419.865.2429  DEADLINE: 15TH OF MONTH

FAIR HOUSING POLICY
All residential Real Estate advertising in this paper is subject to the 

Federal Fair Housing Act, which makes it illegal to advertise any 
preference, limitation or discrimination based on race, sex, religion, 

handicap, national origin or familial status. This paper will not knowingly 
accept any advertising for residential real estate which is in violation of 
the law. All readers are hereby informed that all residential properties 

advertised in this publication are available on an equal opportunity basis.

ADVERTISING

LAND FOR SALE

LAND FOR SALE, MAUMEE - $625,000
ACROSS FROM ST. LUKE’S HOSPITAL

3.92 ACRES, 673’ FRONTAGE, C-4
CONTACT COLLEEN LACHAPELLE,

419-350-3024
HARMONY REALTY GROUP

I HAVE TWO SUITES AVAILABLE AT
3900 SUNFOREST COURT.

THESE ARE PRIME SPACES ON THE FIRST 
FLOOR OFF THE LOBBY

3900 SQ. FT. FORMERLY 1. 
OCCUPIED BY AN ORTHOPEDIC 
SURGEON COMPLETE WITH THE 
X-RAY EQUIPMENT, 4 OFFICES, 
SEVERAL EXAM ROOMS ALONG 
WITH OPEN OFFICE SPACE
1100 SQ. FT. ADJACENT TO 2. 
ABOVE FORMERLY OCCUPIED BY 
A PHYSICAL THERAPY OFFICE

WILL LEASE THE LARGER SPACE FOR 
$6.00/SQ. FT. AND THE SMALLER SPACE 

FOR $8.00/SQ. FT. OR SELL THEM FOR 
50.00/SQ. FT. AND PROVIDE FINANCING. 

TENANT PAYS THE HOA FEES WHICH 
INCLUDE ALL UTILITIES. 
CALL SKIP 419-345-3444

REPAIR SPECIALIST · GUTTERS · COMMERCIAL & RESIDENTIAL
LICENSED IN OHIO & MICHIGAN

Cletus Phoenix
PROJECT MANAGER

phoenixcb1@gmail.com
27100 Oakmead Dr. 419-873-7382 (Offi ce)
Suite 149 419-810-4555 (Cell)
Perrysburg, Ohio 43551 419-873-7385 (Fax)

Pinnacle Roofi ng is an independent contractor and is not an affi liate of Owens Corning Roofi ng and Asphalt, LLC or its affi liated companies

Brian Hintze
Director of

Sales & Marketing

Email:
brian.hintze@amplex.net

Of  ce: 1-888-419-3635
Cell: 419-309-8737

BUSINESS CARD NETWORK Give us a call at 419·865·0972 to fi nd out how you can 
effi  ciently reach thousands of readers each month!

PRIME OFFICE SPACE FOR RENT IN OREGON -
469 SF

Charlesgate Commons 860 Ansonia Suite 14.

Off  Navarre, close to St. Charles & I280.

Gas, water and electric included.
CONTACT 419.720.0085

MINI FARM OR INCOME PROPERTY WITH 
LARGE BARNS FOR INDOOR STORAGE FOR 

BOATS, CAMPERS, MOTORCYCLES, CARS, ETC.
Two-three bedroom, two bath, 1.5 story home on 13.8 acres in 

Lenawee County, MI. Fronts on a 6 acre pond. Located close to 

lakes, state highways. Onsted Schools. $289,900.
CALL DIANA AT FAUST REAL ESTATE, LLC

517-270-3646

River Rock investing $25-30M in Perrysburg Twp
Firm to develop the former Holiday Inn French Quarter hotel property on Route 20

River Rock Property Group, LLC, a To-
ledo-area real estate firm, has complet-
ed its purchase of the former Holiday Inn 
French Quarter hotel property at 10630 
Fremont Pike (Route 20) in Perrysburg 
Township. River Rock said that the Hol-
iday Inn French Quarter building, which 
ceased operations just over a year ago, will 
be demolished and the property will re-
developed into a multi-phase, mixed-use 
commercial center to be known as French 
Quarter Square. 

According to the firm, it expects that 
the French Quarter Square development – 
when fully built out – to create about 900 
temporary construction jobs and up to 150 
permanent jobs. The total capital invest-
ment for the project by River Rock and oc-
cupying businesses is expected to be $25-
30 million.

River Rock expects demolition to be-
gin this summer with new construction to 
follow in late summer and expects that the 
first businesses opening to the public will 
occur in spring or summer 2021. 

The property was sold by Bennett En-
terprises, which operated the Holiday Inn 
French Quarter for 52 years. Rob Arm-
strong, CEO of Bennett Enterprises, ex-
pressed his company’s satisfaction in the 
sale of the French Quarter to River Rock. 

“We are thrilled that this property has 
been acquired by a quality developer. We 

are excited about being neighbors to a de-
velopment that will be a jewel not only for 
Perrysburg Township, but for all of north-
west Ohio,” said Armstrong.

Most commercial tenants of develop-
ments like French Quarter Square prefer 
to keep their plans confidential until they 
are ready to make their own announce-
ments about new locations, noted the firm. 

Accordingly, it is River Rock’s policy not to 
publicly divulge which businesses will be 
opening in French Quarter Square. Howev-
er, River Rock did mention that while plans 

are not finalized, the types of businesses 
likely to locate in French Quarter Square 
include retail stores, restaurants, hotels, 
medical facilities, and offices. 

River Rock expects a mix of national 

and regional chains along with local 
businesses. 

“Despite the economic uncertainty cre-
ated by the COVID-19 pandemic, the in-
terest we have received from businesses 
has been tremendous. Right now, we have 
enough interest to fill the available space 
in French Quarter Square at least twice 
over,” said Mike Denman, co-founder of 
River Rock. 

Bill Bostleman, River Rock’s other co-
founder, added, “Proximity to the I-75 in-
terchange, access to a traffic light, and the 
intense commercial activity along Per-
rysburg’s Route 20 corridor make French 
Quarter Square one of the best commercial 
sites in northwest Ohio. It feels very good 
that this project can provide an econom-
ic shot in the arm to the local community 
during these difficult times.” 

River Rock Property Group was estab-
lished in November 2018 by Bill Bostle-
man and Mike Denman. The co-found-
ers have nearly 60 years of combined ex-
perience in real estate investment, man-
agement, leasing, and development. River 
Rock Property Group manages River Rock 
Fund, LLC, a private equity fund that is 
building – through acquisition and devel-
opment – a diversified portfolio of com-
mercial real estate. 

French Quarter Square is River Rock 
Fund’s seventh commercial property.

The former Holiday Inn French Quarter property on Route 20 in Perrysburg Township
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you’re navigating. That’s why, at  

Fifth Third Bank, we have a team  
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to help you succeed. Let’s build, 

together.
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